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DIRECTOR’S MESSAGE 
 

 

“Education is what we imbibe-from our books, peers, teachers and 

surroundings. As we move towards our goals, one must always keep in mind 

that we owe more to the world than it owes us. Each of us can and must do 

his or her bit to help build a universe that is sustainable.” 

The KIET campus is always abuzz with activities and full of dynamism, 

where brilliant minds converge and share their intellect. It gives me 

immense pride to state that as a result of the collective effort of the faculty, 

students and staff KIET School of Management (KSOM), Delhi-NCR has organized this Sixth Online 

International Conference on “Advancing Management, Innovation, Engagement and Impact in the Post-

Covid Era”. The pandemic has inflicted immense pain to the mankind and has left an indelible mark in 

everyone’s life. It has forced us to think the unthinkable and act in ways which was never imagined. In 

prevailing circumstances, there cannot be a more appropriate topic than the one proposed in the present 

International Conference. There is disruption in everything, be it business or education. 

This conference provides a platform for researchers to network and exchange ideas on various challenges 

and areas of improvement in the post covid-19 situations. As we see changes in the buying pattern, consumer 

behavior, customer tastes & preferences in the consumption of the products & services, entrepreneurial 

ingenuity, stress management, work-life balance, impact of artificial intelligence and many more. In this era 

of information overload, this International Conference provides a forum to all researchers to exchange of 

ideas. The main objective is the coming together of the intellectual minds from international and national 

fora, engage in brainstorming sessions and to propose business models to overcome the known, unknown 

& perceived challenges. I welcome you all. I also welcome dignitaries from various partner institutions 

like Everett Dobson School of Business & Technology SWOSU-USA; Namangan Institute of Engineering 

and Technology-Uzbekistan; Universiti Teknologi-Malaysia; Indo-Gulf Marketing Association-Dubai, and 

from various other organizations.  

I am sure that the high-quality research contributions will provide food for thought for all to build a more 

stable businesses, which in turn will lead to a better and sustainable planet for us live in.  

Wish you all a great conference and a fruitful interaction on their work. 

 

Dr. A. Garg 

(Director) 

KIET Group of Institutions, Delhi-NCR, Ghaziabad 

 

 

 



 

MESSAGE FROM JOINT DIRECTOR 
 

I Congratulate KIET School of Management (KSOM) for organizing the 6th 

Online International Conference on "Advancing Management: Innovation, 

Management and Impact in the Post Covid Era” in association 

with Southwestern Oklahoma State University (SWOSU) USA, Namangan 

Institute for Engineering & Technology, Uzbekistan and Indo-Gulf 

Management Association (IGMA) on 6 August 2021 

A conference is a place where true meeting of minds happens. Researchers 

congregate for discourse and sharing of ideas, which ignites the intellectual minds 

through the brain-storming sessions to explore new ways of doing things for the 

larger benefit of the society. The students and other participants get to listen to the intellectual 

deliberations of the researchers and get immensely benefitted.  

I thank and congratulate the organizing team for enabling innovation through this ICAMIEI2K21. With the 

blurred boundaries between domains, technologies getting merged and less compelling technologies 

practically disappearing, we need to be updated on how our world is evolving and changing. We can use 

the ICAMIEI2K21 to add value to ourselves, our research and our communities.  

 

Dr. Manoj Goel 

(Joint Director) 

KIET Group of Institutions, Delhi-NCR, Ghaziabad 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

MESSAGE FROM THE HOD 
 

 
 

The 6th Online International Conference on "Advancing Management: 

Innovation, Management and Impact in the Post Covid 

Era” organized by KIET School of Management (KSOM) in association 

with Southwestern Oklahoma State University (SWOSU) USA and 

Namangan Institute for Engineering & Technology, Uzbekistan on 6 

August 2021 was an attempt to focus the attention of all concerned 

professionals coming from across the globe to discuss at length the 

Emerging post COVID-19 opportunities and challenges. The conference 

strived for post COVID-19 solutions pertaining to operation and 

management of business organisations and to explore the areas where further research is needed. 

Invited contributions from experts on various topics in the field of economics, commerce, 

management, and related areas are presented in the proceedings. 

The impact of the COVID-19 is felt by all irrespective of one’s cast, creed or religion. It has no 

boundaries. COVID-19 has inflicted deep pain to the businesses around the world, as well as to the 

human beings, equally. The challenges hitherto are unheard-of; hence, the solutions also need to be 

fresh and innovative. A need has arisen to reboot and refresh the existing systems are processes. It is 

therefore, imperative on the leaders coming from across disciplines, to brood on a spectrum of 

solutions to this once in a century phenomenon, so as to counter the interruption caused by the 

pandemic. The pandemic has forced us to think hard on its impact on businesses. More importantly, it 

has laid the foundation for resilient business model, which is critical to planning, reorienting and 

reorienting the business functioning.  

More than 200 participants made their research contributions at the conference. I Congratulate KSOM 

for coming up with this novel idea of looking at "Advancing Management: Innovation, 

Management and Impact in the Post Covid Era”. It is expected that the objectives of the 

conference are well met out satisfactorily through in-depth discussion and interaction among 

participants during the conference. I am sure the deliberations at the conference to provide enough 

food for thought for the policymakers and to revisit and tweak the existing rules and regulations, in 

the larger social interest. I am confident the conference dwells upon challenges faced by the 

businesses and suggest ways to counter them. Through this conference proceedings will definitely 

help is creating a roadmap for creating sustainable business models, which will be more human 

centric than ever before.  

I take this opportunity to record my heartfelt appreciation and gratitude to all the authors, delegates, 

conference conveners and all others participating. 

 

August 6, 2021 

Dr. R. Srinivasan 

Professor & Head 

KIET School of Management 

 



 

FOREWORD 
 

“No research without action, no action without research”- Kurt Lewin, a German-American 

psychologist, universally known as one of the modern pioneers of social, organizational, and applied 

psychology or in a single word, for “Action Research’.  

Keeping the above message in mind, may I congratulate munificently the leadership of KIET group of 

inspiring educational institutions to adopt a bold vision at KIET and “achieve excellence in research and 

create an outstanding climate of support for researchers, broadly enabling research advances to meet 

National and International needs”! It is indeed heartening.  

Enormous compliments shall also go to the KIET School of Management for the conference proceedings 

carrying the research work presented at the 6th Online International Conference on ‘Advancing 

Management- Innovation, Engagement, and Impact for the Post Covid Era’, August 6th, 2021. 

Indo-Gulf Management Association (IGMA) which is deeply committed and invested in reimagining 

research, workplaces and social impact, salutes the conference vision and is happy to collaborate and 

enhance the impact of our partner conference. 

The conference proceedings are now in front of you. Each and every research piece in this conference 

volume seeks to identify, spotlight and locate solutions to the known or unknown challenges of the post 

covid society.  

In my humble opinion the following seven post-covid challenges will keep us researchers engaged for a 

foreseeable future:  

1. Innovation and intrapreneurship will rule over every aspect of business and government.  

2. Decentralized leadership will trump centralization. 

3. Dispersed Workforce working from remote locations will prefer mentor leaders and challenge any 

bureaucratic or rule based roadblocks.   

4. Communications on the move will be the item song of the new organizational communication. 

5. Everything that can be digitized will be digitized.  

6. Customer service and trust will rank far above the named and famed brands who will be tested on 

Empathy, Pricing logic and service (call it a new EPS of Marketing).  

7. Local suppliers and domestic supply chains will return to glory with a vengeance. 

Clearly action research is the way forward to meet the different delivery standards and new expectations of 

the post covid society and business in India and internationally.  

I once again congratulate the conference organizers at the KIET School of Management and all colleagues 

who are published in this beautiful conference volume and the labor of love for treating us to a very rich 

and socially relevant thought pieces.  Kudos and log live action research.     

Dr. Mohan Lal Agarwal  

President, Indo-Gulf Management Association 

US Fulbright Fellow, Boston, EFMD Fellow at ESSEC Business School Paris, British Council 

Fellow, London. 

Former Professor IIM Lucknow, XLRI Jamshedpur and California State University 
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Abstract: -It has been noticed that women leaders are being considered as the best managers during this COVID-19 

crisis through there brilliance. Being as women’s they are more familiar in managing thing in which they are working 

these days. In this article we will look after countries in which women’s work at front phase and as a leader, how 

those countries are being categories different from others. Women’s leadership quality in responding with COVID-

19 has being seen as amazing strategies to work out. It can be said Female leaders made a real difference which can 

be seen in COVID-19 as a proof. Empirical data will be used to study the timings of responses collected via 

government response tracker to determine whether the observation is correct or not. The relation between women and 

pandemic is more or less as a strong competitor. When women’s have chance to work and to prove themselves, they 

are never left behind. Offered by several potential explanations for the pervasive perception, those countries lead by 

women have done far better during the pandemic. However, this has been found that when it comes with gender of 

leaders and legislature it comes with school closures, a policy with cleared gender consequences. 

 

Key Words: COVID 19, Challenges, decision making, Leadership, woman  
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Abstract: India is growing with a good pace & become trillion-dollar economy in the global domain and 

achieved the fifth position as a whole, with a nominal GDP of $2.94 trillion. By leaving behind the United 

Kingdom and France in 2019, India surpassingly got the fifth position in terms of economy. Based on purchasing 

power parity (PPP), India has leave behind Japan to hold the second largest area share of Asia and Pacific region's 

GDP. Most prominent step taken by the government in India was Digital Indian plan. This Digitalization has been 

pushed with an intention of moving the nation hooked on a digitally facilitated society and wisdom economy to 

encousrage monetary development as well as to offer employment to young generations. It would guarantee that 

citizens might easily access all services of Government administrations on the web portals or in electronic form so 

that the transaction process becomes smooth and transparent & thereby reducing the paperwork. This would help 

to eliminate black money and corruption from India as more investment in technology is done by the government. 

India had started facing the digital revolution, surely it going to take some effective time to intellect the full 

impact of this revolt. This research paper seeks to feature the impact of Digital India by 2025.It also illustrates the 

varied prospects of the Digital India program for the universal population of the nation. 

 

Index Terms— Indian Economy, Digital applications, Challenges, Opportunities. 
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SMARTPHONE SEGMENT 
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Dr. Vinita Sharma  
IT Department, New Delhi Institute of Management (India) 

 
Abstract: The global smartphone market is highly competitive with new models and new brands entering the 

market every other day. Taking into account the Indian market in particular, with the highest proportion of young 

population worldwide, almost everyone is looking for remarkable features in their mobile phones at cheaper rates, 

this demand is making this sector extremely lucrative and challenging for the businesses at the same time. India is 

considered to be one of the fastest-growing economies in the world and the smartphone industry in India is also 

growing at a very fast pace. 

Considering the case of the brand Xiaomi, after the initial success in the mass segment, its financial success and 

efficient marketing penetration, Xiaomi can now look for opportunities to expand its brand in premium segment 

smartphones. 

Therefore, this research is conducted to recommend possibilities to Xiaomi corporation to formulate strategies for 

the Indian market. The study focuses on the identification of factors leading to the purchase of premium 

smartphones among customers. The study shows that there is no impact of age group on customers’ decision of 

buying premium smartphones. And also, it is evident that there is no association of Xiaomi smartphones to low-

quality Chinese products among the customers. 

 

Keywords: customers, factors, smart phones, premium, Xiaomi 

 

 

 
A STUDY ON THE PURCHASING BEHAVIOUR OF BRANDED SPORTS SHOES 

BY WOMEN DURING COVID – 19 PANDEMIC 
 
Tonupriya Mukherjee  
Marketing Department, New Delhi Institute of Management 

Dr. Vinita Sharma  
IT Department, New Delhi Institute of Management 

 
Abstract: Over the past decade, India has been observing an increasing consciousness towards health and wellness 

from consumer’s end and due to COVID – 19 pandemic situations prevailing in the country people have become 

lethargic, bored, and lazy. They have gained weight due to zero physical activities and no body movement and hence 

consumers are now more health conscious and have started including physical activities into their day to day lives. 

The incidence of indulging in sports activities has also increased which has led to an increase in the purchasing 

power of sports utilities and equipment.  

This study aims to find the perceptions of the women, about the branded sports shoes, which would further explain 

why a woman wears a particular branded sports shoes and what does she thinks about the brand. We will also be able 

to understand the various factors that affect the perception of women towards their purchasing behaviour of sports 

shoes especially during the pandemic conditions being present in the country. This research work involves studying 

the consumer behaviour of women towards branded shoes, their perception about various footwear brands, their 

motives of purchase, their attitude towards the brands and their brand association during COVID – 19 pandemic. 

 

Keywords: brands, consumers, COVID – 19, sports shoes, women 
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Abstract: Network marketing has been around for a century and many are aware of its unique features 

compared to the standard retail business, which faced lockdown, whereas network marketing has emerged 

as a great entrepreneurship opportunity in theses pandemic times. A network marketing company uses a 

product / service approach to enter the market. Basically, the marketer needs to put in the effort to pick up 

product information and advertise the product at the expected level. The compensation plan or reward 

system in network marketing will pay the distributors for their sales efforts made by them and their 

associates. Often, success in recruiting depends on social networking of the distributor. First, the senior 

associate often encourages new participants to prepare a list of people they know: friends, acquaintances, 

co-workers, etc. There are many network marketing companies doing well, all over the world. Amway is 

leading the pack and has successfully implemented market offerings in many countries. To attract a good 

distributor, the network marketing company must continue to understand what is best for them. Therefore, 

the purpose of this study is to analyze the perceived quality of the recruitment process that determines 

distributor satisfaction and success of network marketing companies. 
 

Keywords: Distributor’s Satisfaction and Success, Entrepreneurship Opportunity, Network Marketing, 
Recruitment, Social Networking 

 
 

 

AN EXPLORATORY STUDY: THE IMPACT OF WORKING FROM 

HOME ON EMPLOYEE WORK LIFE BALANCE AND FAMILY LIFE 
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Abstract: This pandemic far-reaching the Globe, COVID-19, has condensed a big number of employees 

incapable to serve their job by moving to their offices, as to reduce the feast of Corona-virus. Employees 

and employers had to find out the alternate work options specially in a developing country, India. Most of 

the employees found capable to serve their organization work from home (WFH). Hence, on priorities the 

organizations had to develop WFH policy. The WFH policies were framed laying emphasis on employer 

as well as on employees’ benefits. 

Though, this present condition offers exceptional vision in what way WFH exercise, and may also play a 

significant part for upcoming policies that reform the present structure of work schedule which shall 

permitting for additional flexibility. 

This work examines the ongoing experience of the employees and employer, in India, by conducting 

exploratory research and SWOT analysis. This work also gives recommendations for the improvement in 

future policies by doing critical analysis of current policies. It shall also examine if this work arrangement 

will remain as a transitory element responding to the exceptional circumstances, or whether it could be a 

permanent arrangement. 
s 

Keywords: COVID-19, family life, work life, Work from Home, SWOT Analysis 
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Abstract: Women entrepreneurship has been increasing with a rapid pace in India. Women in Indian society have 

more responsibilities as compared with men and that is why they need social and family support if they wish to start 

their own venture. This paper discusses about a variety of family and social factors that affect the success of women 

entrepreneurs. The study also presents that how level of education affects the impact of family and social factors on 

success of women entrepreneurship. Overall, the study focuses on the pivotal role of the family and society in the 

entrepreneurship journey of a woman and how they can act as a push factor for success for businesses run by women. 

A sample of 214 respondents has been considered by a "structured questionnaire" created on five-point interval scale. 

It was found from the study that more educated women have less impact of their family and society on their success 

as an entrepreneur. Further, there is a good level of encouragement and motivation from. 

 

 

 

 

 

 

 

FUTURE ASPECTS OF OUTSOURCING OF HOTEL HOUSEKEEPING 

SERVICES IN THE POST COVID ERA: A MANAGER’S PERSPECTIVE 
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Dr. Malini Singh,  
Associate Professor, Amity School of Hospitality, Amity University, Uttar Pradesh, India 

Dr. Ashish Dahiya, 
Professor - Institute of Hotel & Tourism Management, M.D University Rohtak, Haryana 

 
Abstract: The motive of outsourcing might be discerned as unjustified to the adversities of a crisis but it is a key 

management strategy which hotels shall utilise to provide a fresh outlook. Hotels were fallen prey to the pandemic 

situation and suffered because of it. The pandemic may be viewed as an opportunity to showcase the resilience of 

hotels. If a hotel has minimised its staff,  a possibility pops up to consider reframing and redesigning strategies and 

policies.. The current times are for hotels to consider outsourcing if they wish to make a stronger return than its 

competition. The study investigated the impact of  COVID-19 on outsourcing of hotel housekeeping services and 

consequently on the future aspects of outsourcing of  housekeeping services in the post pandemic world. A 

quantitative approach was used to draw a conclusion on the manager’s perspective through a structured questionnaire 

survey. There is a positive impact of COVID-19 on outsourcing activity in the hotel housekeeping department as 

perceived by the management is one of the major finding of the study. The results also indicated that there is an 

association between the future aspects of outsourcing of hotel housekeeping services and the hotel productivity. The 

current study holds useful insights and implications for the industry to practice in the post pandemic era.  

 

Keywords: Future aspects, Hotel Housekeeping, Housekeeping services, Manager perspective, Outsourcing, Post 

COVID 
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Abstract: The job satisfaction is extremely fundamental need for the extensive growth & efficient management of 

several learning & teaching organization around the globe. The aim of this study has been to find effective 

parameters to enhance job satisfaction of private school teachers by reviewing different studies done in this field. 

Grouping these parameters into sub parameters and their relevance to job satisfaction has been understood and 

conclusions were drawn in terms of most effective parameters. Many databases have been explored with different 

key words to search the useful articles. Based on concluding remarks of studies the reasons to job satisfaction or 

dissatisfaction have been listed and analyzed. Study reveals a positive relation between job satisfaction and 

motivation. Moreover school climate, performance standard, reward and appreciation policy by management, 

leadership and motivation appreciably contribute in attaining the job satisfaction of teachers. The outcomes may 

assist in developing a healthy environment in a school for its overall growth and employee’s satisfaction with smooth 

management. The literature draws out consequential themes of these result and variety of influential parameters of 

these themes which have been arranged as per their priorities. The roadmap to future work is also provided based on 

findings. 

 

Keywords:  Job satisfaction (JS), significant factors, Organizational management 
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Abstract: Transformational leadership is a leadership style where a leader is to stimulate, motivate and inspire 

employees to innovate and create change that will help them to develop and be successful. Team effectiveness is the 

ability of a group of people, usually with the skills to work together to accomplish a goal, with the authority, the 

members of the team, or government agencies. The result is that the effective interaction in the team, and the level of 

satisfaction of the work. Among them are a positive team spirit, productivity, and high quality of their work, and the 

attainment of one's goals. In this way, transformational leaders can lead employees to be more loyal to their team, but 

also have a positive effect on the performance of the team in the lift of the multi-team, and results. This study aimed 

to analyze the influence of transformational leadership on the performance of the team. A total of 100 faculty 

members from the positions of associate professors, and assistant professors are working in private 

institutions/schools and colleges in the Meerut region, have been considered for the study. This study focuses on the 

influence of transformational leadership on team performance criteria of job satisfaction and evaluates the impact of 

transformational leadership on the performance of the team. 

 

Keywords: Job Satisfaction, Leadership, Team Effectiveness, Transformational Leadership. 
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Abstract: 

Aim & purpose: Almost every country's economy has been persecuted by the COVID-19 pandemic. It has resulted 

in significant pain and loss of lives. Due to the lockdown imposed following the emergence of the new corona virus 

variants, companies across the industry have opted for remote working. This global pandemic has forced businesses 

to make radical transformations to the workplace and as a result caused complete disruption to the employee’s 

experience. Many organizations are forced to set up work from home structure which has result to lack of employee 

engagement, involvement in the organization and its significance. 

Objective: The objective of this study is to identify and examine the challenges in engaging employee during remote 

working (WFH) and frame strategies for the employee development. William Kahn’s (1990),The Father of Employee 

Engagement in his study have mentioned about  three psychological conditions: Meaningfulness, Safety & 

Availability which plays and important role in overall development of employees and thereby the growth of the 

organisation.  

 

Following are the questions framed based on Kahn’s study: 

1. How meaningful and important the work is for employees engaging them to their full potential?   

2. How safe and motivated employees feel  during their work especially in virtual mode? 

3. What organisation do to keep them mentally and physically fit  and to improve their work efficiency? 

 

Findings: As per the research done in past by psychologists such as Frederick Herzberg a,Ryan & Decide ,Kahn’s 

(1990 ) on human motivation proved employee engagement as an ability to harness their “full self” at work. 

According to this study, there are various challenges that have affected employee engagement during remote work in 

pandemic. The study focused on the strategies to be framed to increase employee productivity by engaging them in 

productive tasks. 

 

Research Methodology: In this study the data is collected from both primary and secondary sources. A 

questionnaire has been formed and circulated to analyze the challenges and strategies in workplace employee 

engagement. Correlation test will be conducted with the help of SPSS to find out the relationship between Employee 

Engagement and Productivity. 

 

Implications: This study will help the organisation to make changes in the existing policies of engaging employees 

which can lead to quality of work life. Managers can redesign the strategies and policy on the basis of the analysis 

presented in this paper which would lead to happy workforce. This article will be of value to anyone seeking better 

understanding of employee engagement to improve organization performance during crisis. 

 

Limitation: There is no existing data available related to this research. The researchers have developed the research 

instrument and data collected is authentic based on employee response working in sectors :Manufacturing, IT, 

Education, Service Industry. The sample size is not lilimited to one organization only. 

 

Keywords: Covid-19 pandemic, Employee Engagement, Factors affecting employee engagement during crisis Work 
from Home, Remote Work. 
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Abstract: India being worst hit during the second wave of Coronavirus, left a devastating effect on lives and 

economy. India is facing the greatest crisis since its independence and people are feeling unsecured because of this 

deadly virus. Lockdown and social distancing have changed not only the consumer buying habits but and also the 

shopping preferences. As coronavirus progressed the consumer optimism declined in India and Consumers are 

worried about personal and family safety. Majority of people are trying to do their work from home and stepping out 

only to buy the essential goods. This crisis has affected brand, category preferences, buying behaviour and spends. 

As purchase decision people are spending higher on their health and hygiene products and preferring home deliveries 

rather than visiting stores. People have adopted low touch activities which has increased digital payments and online 

transaction. This paper attempts to examine the impact of coronavirus on consumer behaviour.  

 

 
 

 

 

 

 

CAPITAL STRUCTURE’S INFLUENCE ON SHARE PRICE: EMPIRICAL 

EVIDENCE FROM BANKS LISTED IN BSE SENSEX IN INDIA 
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Mr. Avinash Rajkumar 
Teerthankar Mahaveer Institute of Management & Technology (TMIMT)TMU 

 
Abstract: The study was conducted with a rationale that by looking at the change in various sources of arranging 

long-term finance listed in the Liability side of the Balance Sheet of any company in a technical term known as 

Capital Structure has any significant impact on the share prices of the listed banks of BSE SENSEX. To test this 

relationship of all listed Banks in BSE SENSEX in India by extracting data on capital structure for the period 2010 to 

2019, a period of ten years. ANOVA was used to determine the suitable model and the test showed significant results 

at 5% level of significance. The finding shows that the capital structure shows a significant impact on the share price 

of 5 listed deposit money banks in BSE SENSEX in India. The results portray capital structure to influence firm 

value. The study recommended that listed banks in BSE SENSEX in India should make an effort to be rational when 

raising capital as it affects its market value and a common man by making some efforts can also understand the 

impact of change in capital structure on the share prices of that particular company. 
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Abstract: The coronavirus, a type of virus that can cause a variety of illnesses, from minor respiratory infections to serious 

pneumonia. The Coronavirus (COVID-19) is a brand-new form of Coronavirus that has never been seen in humans before. 

The virus's first case was discovered in Wuhan. The first incident in Oman included a trip to Iran. The impact of 

Coronavirus (COVID-19) is having a significant impact on every aspect of our lives in the middle east and other countries 

across the world.  The local government has made every effort to reduce the impact of this virus on citizens and residents 

by launching a national campaign for Oman Vs. COVID-19 and the work from home (WFH) initiative were very 

successful during the lockdown in support of companies, according to the mandate of the government. The present study 
aims to explore the role of various initiatives taken by authorities and measures the other viable options to the pandemic. 

Omanis trust the country's ability to rebound from the global COVID-19 pandemic and in the country's ability to 

outperform other countries in the region in terms of economic growth. It concludes that the authorities have considered 

adopting emergency measures to assist residents in managing their work and care, to strengthen and expand income 

support measures, to broaden support for SMEs and self-employed people and to improve measures for health care services 

once for all.  

Keywords: COVID-19 Pandemic, Omani Economy, and Response Plans. 
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Abstract: Bargaining power is the power of individuals to assert control over one another in a situation of negotiation. In 

fast-moving and competitive markets, the process of pricing is complicated, and its impacts are multifold. Both the sellers 

and buyers use bargaining to negotiate the prices of a product and come to a balanced conclusion. According to research, 

companies assume that if they reduce prices, that will increase the likelihood of purchasing a product. This study 

investigates the relationship between consumers' bargaining power and their willingness to buy clothes. Using a 

questionnaire survey with people living in the North and South zones of the country, 202 usable responses were analyzed 

for this study. A survey was conducted among people belonging to 15 to 50+ years from different professions. This 

particular study follows a descriptive research design. The data collected through Google forms was fed into SPSS for 

further analysis and tools like correlation, regression, one sample T-test, conjoint analysis, cluster analysis, and principal 

component analysis for interpretation of the data and coming out with the conclusion of the research. 
This paper analyses how the ability to bargain affects an Indian consumer's willingness to purchase. It analyses the 

comparison of bargaining power in North and South India in the Apparel Industry. It also aims to determine the factors that 

influence the willingness to purchase clothes for an Indian consumer. 
 

Keywords: bargaining power, bargaining, negotiation, willingness to purchase, ability to pay  
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Abstract: Around the world, one thing that has been always getting attention is to live in a kind of environment that 

is as conducive as it is meant to be. Things have become so volatile these days that it becomes doubtful to predict the 

consequences in the relative matter. Because of intense competition and human’s greed, the environment is facing 

tremendously acute repercussions which cannot be considered conducive. In today’s scenario, lots of developments 

with serious concerns are in place because of the human animosity that not only has created loose grounds but is also 

the main culprit in bringing the whole environment to lose its natural footprints. Due to rapid growth in the 

industrialization arena world is witnessing an increase in the percentage of greenhouse gases which has started 

bringing the world on its toes. Beyond various problems which are witnessed and discussed throughout the corners, it 

has imposed a threat not only to people’s health but repercussions that can be seen in the environmental scenario. 

The world is envisaging about that temperament that can be significant to return back to the situation where we can 

proudly gel with the nature with its true form. This paper is an effort to the highlight the applications and challenges 

of Green Innovation in our personal and industrial capacity to reduce down the current rate of environmental 

deterioration. 

 

Keywords: Green Innovation, environmental challenges, carbon footprint, green Business 
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Abstract: Every individual today, is witness to a totally new system of living, since the beginning of the year 2020. 

This change was necessitated due to the pandemic which has influenced several changes that took everyone by 

surprise as it was unforeseen and unpredicted. This rapid change was seen, not only in our day-to-day activities, but 

also in the way business operates, worldwide. Though initially, the change brought in a little perplexity, but was 

swiftly and effectually adapted by every sector, thanks to modern science and information technology. Keeping in 

view the changes implemented in the business scenario, this study focuses on the challenges in the marketing sector, 

perceived by the authors, during the pandemic and the approach to the challenges by business entities as well as 

customers. The study is predominantly based on secondary sources as the authors are exploring the prospect of 

working on an Indepth exploratory study on this topic, concentrating on semi urban city like Mysuru and 

Kushalnagar. 

 

Key words: Business, Customer, Information challenges, Online marketing, Pandemic. 
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Abstract: E-Commerce is commonly known as ‘electronic commerce’ or ‘internet commerce’. Due to rapid growth 

in digitalization, e-commerce sector in India is expected to reach $200 billion by 2025. In online delivery of the 

products, packaging is done with the help of plastics, bubble wrap, air packets, tapes etc. in order to avoid damages. 

As we all know that there are no roses without thorns, similarly e-commerce also has some drawbacks. The toxic 

chemicals used in packaging materials are not only affecting human health but also polluting our environment. 

Sustainable packaging is one of the main challenges that e-commerce industry is facing nowadays. There are few 

companies throughout the world which are taking many initiatives to reduce the packaging materials waste. The 

objectives of this paper are to find out different sustainable initiatives taken by               e-commerce and packaging 

companies to reduce environmental impact and find out the challenges faced by them. The data for this paper is taken 

from secondary sources. It is found that this is an alarming time and strict laws should be made to regulate the e-

commerce packaging waste, and it needs to be implemented on the immediate basis so that we can conserve our 

nature for future generations. 

 

Key Word: E-commerce, India, Packaging, Sustainability, Waste 
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Abstract: One of the fundamental expressive responses during a pandemic is fear. The COVID-19 pandemic denotes 

a substantial health calamity like unhappiness and isolation.   The study speaks the pandemic phobia that can touch 

the fruitful actions of Type A and Type B personalities. This study enlightens how personality is connected with the 

pandemic phobia which is dangerous to the public. We dignified the phobia in two different time periods and 

recorded the level of phobia. The analysis is mainly concentrated on the study of the several psychiatric observations 

conveyed by different personalities in the covid-19 pandemic situation; the experience of pandemic phobia has 

implications not only how people think about themselves, but also how they feel about and react to others. Hence this 

study helps the society to force the impact of pandemic phobia by targeting well associated groups and fluctuating 

the behaviour meaningfully. 

 

Key words:  Canonical Discriminant, Covid-19, Loneliness, Type A and Type B Personality, Pandemic phobia 
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Abstract: India saw the disastrous second wave of COVID-19 from mid of February 2021 due to the mutant of the 

virus. The second wave took a turn for the worse in the months of April and May, as states grappled with 

exponentially rising numbers of covid positive patients. Most of the Indian states were severely affected, the worst 

among them being Maharashtra and Delhi. However, the impact of the wave differed in both. This paper aims to 

compare and analyse the situation in both the states during the second wave using Exploratory Data Analysis and 

Visualization. Data was collected from various sources and data analysis was carried out in Tableau software. The 

results of the analysis conclude that proactive preparation and decentralization of work are the key factors that can 

help to handle the situation better. The observations and findings from this research can help the administration, key 

decision makers and stakeholders to understand what needs to be done to effectively handle the pandemic in future. 

 

Keywords: COVID-19, Delhi, Maharashtra, Data, Exploratory analysis, Visualization, Second wave, Oxygen, 
Infrastructure 
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Abstract: Pandemic-19 has severely hit the humans around the world. Markets were closed, streets were vacant, no 

business center is operational. People are restricted for their movement. How to buy their daily needs chores and 

from where to buy is a question for them. Hypermarkets are not allowed to open and nearby mom-n-pop shops are 

operational for limited time. Consumers are buying their stuff from wherever goods are available. Purchasing for 

non-essential items are restricted. Business most severely hit are restaurants, tourism, clothing, and furnishings. The 

very motive and objective behind doing this study is to find out the post Covid-19 effects on consumer buying of 

essentials from a convenience store over hypermarkets. Pertaining to the current ongoing situations of the pandemic, 

a very high percentage of the respondents would still choose nearby convenience stores over hypermarkets. 
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Abstract: This study focuses on using hedging strategy on the select companies to know whether hedging is 

profitable in the long run. The main aim of this study is to know whether hedging strategies are used only for 

insurance purpose or for profitability also. Most of the literature on hedging is done in derivatives market. This study 

attempts to bring the hedging strategy only in cash market.  

Hedging strategies are predominantly used by corporate and government. But most of the retail investors are unaware 

and don’t employ these hedging strategies assuming it to be complicated. Thus, this paper is a humble attempt to 

bring about a simple hedging strategy using two firms TCS and BPCL. The study also makes use of USDINR pair as 

an independent variable which decides the covariance between TCS and BPCL. The date pertaining to stock prices of 

both the firms and USD INR values are taken for a period of five years starting from June 2016 to June 2021. The 

study reveals that there is a negative covariance between TCS and BPCL which implies the retail investors will 

benefit by holding these two stocks in the long run through hedging. 

 

Key words: Hedging, Retail Investors, Covariance, Cash market 
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Abstract: Covid-19 pandemic and the post impact which drastically affected in the global tourism sector. The 

pandemic has decimated the travel industries. Travel plans were disrupted and cancelled. The recovery of the tourism 

sector has been done by the domestic and international tourism activities. Al through the post covid-19 pandemic and 

the new normal mandates has disrupted the consumer behaviour towards the tourism industry. Customers are 

grabbing knowledge and moving towards the new culture. From the post covid-19 pandemic, social distancing, 

hygiene regulations; vaccinations are the most essential factors that affect the decision making of the customers. This 

study has been gone through to investigate the effects of post pandemic in marketing strategies, customer behaviour 

and customer consumption towards to the tourism industry, New culture will also emerge by technology updates, 

changing population and innovative ways customers have learned to exploring leisure with fearless. The paper aim to 

 to explain the major effects, behaviors and experiences that the customers towards in the tourism industry. This 

provides an overview of the customer behaviour of the post COVID-19 tourism effects and implications for tourism 

industry. 

Key words: Customer Behaviour, Post Covid-19 pandemic, Tourism Industry, Travel Vaccination. 

 

  



 

6th Online International Conference on “Advancing Management 
Innovation Engagement and Impact in the post COVID era”  

6th August, 2021 
Abstract Book 

 

ISBN: 978-81-953535-9-0 13 

WORK FROM HOME AND EMPLOYEE WELLNESS IN INDIA WITH 

REFERENCE TO COVID-19 PANDEMIC 
 

Asha Devi. J
1
 

1Research Scholar, Institute of Management in Kerala (IMK), University of Kerala, Thiruvananthapuram, Kerala, INDIA. 

Dr. K.S Chandrasekar
 2
 

2Professor & HoD of Institute of Management in Kerala (IMK), University of Kerala, Thiruvananthapuram, Kerala, INDIA 

  

Abstract: The Covid-19 pandemic has affected all the people. The aspects of employees working in various 

organisations have a great challenge during the corona virus pandemic. So the organizations were adopting work 

from home. More than 70% of the employees opinioned that the Covid-19 pandemic was the most stressful time in 

their professional careers. Works from home employees have the need for employee wellness from their employers. 

So the employees provide corporate wellness programmes for avoid their stress and reducing their health issues. The 

essence of this study is to analyse how effective the work from home will be implemented and also identify the 

employee wellness. Work from Home has flexible arrangement. It ensures employees are safe from getting infected 

and also the have obey social distancing with ease. Most of the companies were afraid of re-opening their offices and 

going back to the past way of working. Because that they had a far better understanding about the risks of Corona 

virus.  Every organisation has taken the possible measures for Work from Home and also they provide employee 

wellness program for encouraging them to work without stress. 

 

Key Words: Covid-19, Employees, Employee Wellness, Organization, Work, Work from Home, 
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Abstract: In the present competitive world, training and development play an important role in the challenging 

format of business. They are a vital part of human resource development, which leads to organizational profits. 

Training can be described as; it is an act of increasing the knowledge and skills of an employee for improving their 

performance and productivity in an organization. On the other hand, development focuses on the long term behaviour 

of employees, which strives to bring changes in the organization by working as a factor to change. The outbreak of 

Covid-19 in 2020 affected the whole world and changed a lot, likewise, it causes disruptions in the smooth working 

of organizations. The aim of this study is to analyze and understand the role of training and development of 

employees on organizational profit in the post covid era. Also, it provides findings and suggestions for the effective 

T & D in organizational growth. Good training and development programmes helps an organization to retain the 

right people and grow profit. 

 

Key words: Development, Employees, Organization, Profit, Training. 
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Abstract: Behavioral finance is a rapidly growing area of modern finance that studies the influence of psychology 

on the behaviors of the investors. It combines various factors to explain why and how people make seemingly 

irrational or illogical decisions when they invest money in equity market. The individual decisions through 

investment people not only make money but also influence the economy. This area is of much interest, because it 

can help us understand what drives an individual when it comes to money. 

 It  have various theory based on  values, beliefs, economics, social and personality  theory with financial theory as 

a means of understanding how stock market affects with price movements in the securities market occur 

independent of any corporate accomplishment.  

This research is an attempt to find out the effect of Disposition Effect bias, Mental accounting bias and Optimism 

bias effect in investment decision making in the new normal. A well-structured questionnaire was set and collected 

data from 100 investors selected by brokerage firms nominated inthe Stock Exchange. Data was analyzed by 

applying Correlation and Multiple Regressions in SPSS. 
 

Keywords: Behavioral Finance, Cognitive, Disposition Effect, Mental Accounting, Optimism 
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Abstract: The people all over the world has seen a huge set back due to an unprepared challenge created by the 

Covid-19 virus. It has toppled the economy and initiated the downfall of many sectors of the country. An urgent need 

for the resurrection of the health life line of many individuals by the pharmaceutical companies was in demand. 

Along with Pharma there were various other sectors that were largely affected. Implementations and execution for 

tackling this worldwide lockdown was done by modern techniques. To study this, a sample of 15 companies from 3 

sectors namely pharma, tourism and digital IT sector has been taken in this research and the various financial 

indicators are been used to know the repercussions and results formed by the Covid-19 virus. As a consequence of 

the outcome of the study, it was seen that various companies used this as an opportunity to grow and utilize the 

pandemic as an expense reduction, while other were finding an effective method to function in this grilling period of 

pandemic and understand the elements to survive the new habitual. This has created a general idea on the internal 

factors affecting the financial performance of the company. 

 

Keywords: Covid-19, Financial Performance, pharmaceutical, Tourism, Information Technology 
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Abstract: This study has applied Canonical Vine (C-Vine) approach to examine the reciprocity and volatility 

behavior between Sukuk and Nifty shariah indices pictured by, Sukuk MENA (S&P Dow Jones) (MS), GCC Sukuk 

(GS) and Nifty shariah 50 (NS) stock exchange indices. The aim of this paper is to investigates the differences in the 

degree and dependence structure are examined before and after the outbreak of novel coronavirus period to identify 

the change in their relationship. The dependence properties of this paper are examined in greater intensity applying 

the Copula approach. The wider term grants for the study of the impact of the COVID-19 on the said dependency 

structure. The other aspect of this paper was the presence of an analysis of 3.5 years to consider variability depending 

on the time course. To achieve these goals, as well as the various copula methods and ARMA GARCH models, are 

applied to demonstrate the quality of the organization. The empirical analysis provided proof of increasing 

dependence between Sukuk and shariah indices pre and during COVID period. 

The result shows that, MENA Sukuk have strong dependence while NS has rather weak dependence with other 

indices. Besides this, MS and NS increased by a great margin during COVID period. 

Moreover, conditioned on MENA Sukuk, the GCC Sukuk and Nifty50 Shariah had a higher negative degree of 

dependence within and throughout COVID-19 period. 

 

Keywords: Covid-19, Dependency, GCC & MENA Sukuk, Nifty Shariah Stock, Volatility 
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Abstract: Rural market is becoming a new destination for most of the companies now a days. Every company seeks 

a good potential in rural market. The need and behaviour of the rural consumers is entirely different from that the 

urban consumer. The present paper would be an attempt to find out the ground efforts of marketing strategies 

initiated by the companies to attract the rural consumers as a potential buyers. The major focus of this paper would 

be addressing the need of the rural consumer taken care by most of the companies working in nearby areas. This 

paper would be helpful in exhibiting the strategies form effective marketing to attract the rural consumers in Indian 

markets. 

 

Keywords: Rural Markets, 4 As of Rural Marketing, Acceptance, Affordability, Awareness, Accessibility, India 
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Abstract: This paper an attempt to explore some current and future trends in market with the help of Digital 

Marketing which will be beneficial for company to promote their product and services. The research pedagogy is 

based on recent literature and on what is happening in the business world in this pandemic situation. The paper is 

based on data collected from primary as well as secondary sources of data collection. Various research articles, 

reports, magazines, various websites, daily newspapers, and the other medium of collecting information have been 

taken into consideration. Apart from that one more aspect i.e. differences between traditional marketing and digital 

marketing in this paper has also been included in the report. To examine the effectiveness of digital marketing 

particularly in their respected business few executives of business and initial start-ups were also approached to get 

the relevant data. 

The main objective of this paper is to explore that how digital marketing can contribute in the success of business 

and how people can get benefited through digital marketing.  

 

Keywords: - Digital Marketing, Business, Social Media Marketing, Internet. 
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Abstract: This study may be  a part of our scientific research to urge a quick insight on what changes and the way 

the functioning of Fintech Industry has changed thanks to the impact of COVID-19 in India. The research paper talks 

about the planet s of fintech Industry and what reforms are made that COVID-19 help the world flourish post 

pandemic in India.  

 

Keywords: COVID-19, Customers, Fintech, Technology, Key reforms 
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Abstract: From the beginning, entrepreneurship has been a male-dominated trend, but now the trend has turned. 

Many women today have built their own economies, i.e. entrepreneurial empires, and are now ruling their worlds as 

they wish. With increasing sensitivity to women's role and financial status in society, their hidden entrepreneurial 

potential has gradually changed. Women entrepreneurs have become a frightening force to be reckoned with in the 

business world, and they aren't just in it for the sake of money; they're in it to fulfill their inner urge for innovation 

and to prove their worth. The study aims to bring attention to the issues that women entrepreneurs face. These issues 

act as stumbling blocks for women who want to start a business. According to the study's findings, if women 

entrepreneurs receive consistent government support, they can contribute positively to the economy's development. 

 

Keywords: Business, Competition, Entrepreneur, Entrepreneurship, Women. 
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Abstract: Human resource excellence through resilience is a recent area of research in the organization to overcome 

all pitfalls of the work. Due to the pandemic wave of COUID-19, all institutions are closed for reducing the level of 

this disease. In all over the world it became very shoot and spread it at the peak level in the month of February and 

March. So it has affected the entire education sector. Because of the spreading of this virus and the lockdown system, 

the mode of teaching has been changed from a conventional -lecture method to virtual classroom System. Though the 

sudden shift affected all over the sector, the aftermath of this situation mostly disturbed the teachers and students. So 

this research focuses on the teachers those who handled the classes of tenth, eleventh and twelfth those who appear 

the public examination. The aim of this study is to reduce the stress, worries and technological issues that the 

teachers are experiencing. The study is conducted on 55 employees who are working in a CBSE school. The result 

shows that the resilience has prevented the negative mental health, and stress in work and increase the well-being of 

employees and has created signature strength in their work. 

 

Key words: Resilience, Job satisfaction, COUID- 19, Virtual class room. Pandemic wave 
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Abstract: Now a days  in present scenario technology became a most powerful tool for human life.  It touches all 

aspect of our lives, as we all are aware of state of Dreadful disease corona, spreading in all over the world. New 

innovations in Medicine, new health care instruments, telemedicine, Virtual reality, Precision medicine, Health 

wearables, Artificial organs, 3-D printing, Wireless brain sensors, Robotic surgery, Smart inhalers etc.  These all 

health related techniques are easy and simple way for numerous opportunities for improving and transforming 

healthcare which includes; reducing human errors, improving clinical outcomes, facilitating care coordination, 

improving practice efficiencies, and tracking data over time.  

 

Key words: Artificial organs, Human errors, Robotic surgery. 
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Abstract - COVID-19 is an infectious disease that spread its arm all over the world starting from Wuhan, China. 

Today, all the corners of the world are surrounded by this noxious disease also called “COVID-19”. Technology is 

already grown a lot and making use of available resources helps in eradicating the present pandemic. The exploratory 

analysis of data science gives the idea of how Artificial Intelligence and Machine Learning can replace manpower 

and can control such a menacing situation. The paper focuses on the basic knowledge of how Artificial Intelligence 

and  Machine Learning can help in eradicating this disease The paper also provides subjective knowledge on how the 

forthcoming technology can become a boon to society by proving its significance in this COVID-19 pandemic. 

 

Keywords: Artificial Intelligence, COVID-19, Machine Learning, Pandemic, Vaccination, Variants 
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Abstract: Internet banking is having a great impact post covid. The conscious is on swiftness, ease and efficiency. 

Developing advanced features that appeal to a relatively small numbers of customers, creates far less value than 

strengthening core capabilities and getting customers to use them. Banks must make efforts to familiarize customers 

with their sites and show them how easy and efficient the online channel is to use. M-Banking gives banks the 

opportunity to significantly expand their customer relationships provided they position themselves effectively. To 

leverage these opportunities, they must form structured alliances with service affiliates, and acquire competitive 

advantage in collecting, processing and deploying customer information. This paper explores the concept of internet 

banking and the adoption of internet money transactions by the stake holders-people, business houses and employees. 
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Abstract: The betterment of ease of business regulations in India has led to mushrooming of Startups, but after 

initial boom many close down, marred by various factors and with the additional burden of COVID-19 pandemic 

induced restrictions situation has worsened. The objective of this paper is to propose an innovative STRESS model 

(Startup-Threats-Regulate-Expand-Succeed-Scaleup) that could help the entrepreneurs tackle the main problems 

associated with scaling up business. This model gives an overview of the process from startup to scaleup; the 

problems encountered during the transformation journey and the solutions proposed for the same. The methodology 

adopted for this research includes a literature review of successful and failed startups and direct interview with 45 

entrepreneurs using an innovative questionnaire to understand their thought process and behavioral approach towards 

their entrepreneurial growth from startup to scaleup, factors playing a key role in their success and the hindrances 

they faced and overcame. If the proposed model is used in the research feasibility stage of a startup project, better 

anticipation and solution to a number of problems will be done which would help them to cope with the dynamic and 

vivacious business environment as forecasted problems give a better solution than the problems in hand. 

 

Keywords: COVID-19, Interview questionnaire, Scaleup, Startup, STRESS model 
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 Abstract: Unfortunately, Covid-19 affected the entire world, and its effects on health, the economy, and society can be 

witnessed all over the world. COVID 19 has the ability to drastically alter the working experience. Customers are 

shifting their shopping habits from offline to online as a result of retail store lockdowns and closures. Consumers all 

across the world are looking for products and brands in digital environments, adopting new habits as a result. 

Customers are shifting to online shopping due to health concerns and government regulations requiring remote 

employment.This article investigates the impact of the COVID-19 epidemic  on global consumer traits, purchasing 

patterns, worldwide interconnection, demographic and geographic behavior, and other marketing initiatives. The 

purpose of this article is to show marketers the long-term behavioral changes, as well as the resulting changes in 

consumer behavior, that will occur in this post pandemic era. 

 

Keywords: COVID 19, Consumer behavior, Online shopping, Purchasing pattern, Post pandemic 
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Abstract: All over the world, because of the pandemic the scenario for working individuals totally changed from the 

reality before. The complete lockdown compelled the organizations to follow the concept of work from home. The 

study will examine the comparative factors before pandemic and new normal which impact the domains of personal 

and professional end; the impediments on the way to balance work and life roles for a working individual and 

identifying the factors that need to be adopted with the new normal scenario. This study will be analytical and 

descriptive in nature by collecting data on a primary and secondary basis. Primary data will be collected from 

working individuals by following the telephonic interview, whereas secondary data will be collected from various 

publications related to the current situation. 

 

Keywords: COVID-19, New normal (Post-pandemic), Work from home, Working individuals, Work-life balance. 
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Abstract: The entire globe has been facing entire different situation and facing the real uncertainty of present. Total 

economy was still with no transactions, but the market is alive. This induces to analyze the volatility of the market 

during pandemic. The study was considered the period of before and during the pandemic. The price movement was 

taken during the specified period to calculate the return and risk. To have a deviation the study intends to analyze the 

government sector scripts, the reason why to choose is to assess the intention of investors invested in it. For the study 

three different government sectors Oil and Gas, Power, and PSU are evaluated.  Out of the study the market is 

drastically down and the deviations are higher during the period. It was concluded that even the government scrip’s 

are also had more deviations during the pandemic. Pandemic treats all the sectors in the same way, therefore the 

investors are taking the decision irrespective of sectors.  

 

Key Words: Pandemic, Risk, Returns, Share Price, Volatility. 
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Abstract: Covid-19 virus led to the standstill in the whole world, resulting in NEW NORMAL for everyone. 

Adapting to this new normal, accepting new ways of doing work, managing home and families was a new challenge 

for all the working women leading to increase in the stress level among them. The paper highlights the level of stress 

faced by the women working in the higher education sector during this pandemic and what all strategies did they 

opted to come out from the stress. A total of 150 teachers from different colleges were asked to fill the questionnaire. 

The findings reveled that majority of the women’s faced high level stress during this pandemic to manage their work 

and home thus found difficulty in maintaining work life harmony between the both. The paper at the end also talks 

about the future scope of the research. 

 

Keywords: Covid-19, Dual life Balance, Online teaching, Stress Management, Work from Home, Work life 
Integration. 
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Abstract: This paper makes an attempt to study the progress of microfinance under SHG – Bank linkage programme 

in India.  It shows how the rural households are been benefited through microfinance institutions. The capital support 

to microfinance institutions are provided by NABARD. It also concentrates on poverty alleviation programmes. The 

number of microfinance institutions providing finance to the rural households has increased rapidly over the years.  

It’s also evident that microfinance institutions support the rural by providing various awareness programs and 

services. In India self-employment and rural development opportunities are increasing with the help of these 

institutions. It shows a positive growth in the loan amount availed to the members. The agency wise growth is also 

been studied in the present research paper. The self help groups are the main sources of connectivity between the 

rural households and the institutions.  

 

Keywords: Bank linkage programme, Microfinance, Microfinance Institutions, NABARD, Poverty Alleviation, 
SHG’s 
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Abstract: In the era of globalization and shrinking geographical, political, and social boundaries, employees are 

considered as the most important assets for an organization as they are the ones who are responsible for activation of 

all other resources.  Therefore, organizations have made a transition to human resource management model so that it 

can measure and take care of each aspect of human value in terms of business performance. One of the topmost 

important jobs for HR practitioners nowadays is to foster employee engagement and to hold and retain the engaged 

employees in the organization. This is because companies have realised the importance of talent, passion, and 

commitment so as to attain organizational efficiency. Therefore, determining the drivers of employee engagement is 

now an essential task for managers in the present business scenario. This paper tries to examine some of the models 

of employee engagement and their implications in a practical sense so as to explore the various drivers of employee 

engagement. 

 

Keywords: Employee engagement, Gallup Model, IES Model, JD-R Model, Kahn Model, Penna’s Model. 
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Abstract: The paper ‘Employee Behavioural Challenges Post Pandemic’, focuses on  how the ‘work from home’, 

culture & the ‘mental well-being’, of an  individual can impact the organizational set-up on a larger scale.  

We are aware of the fact that a lot of people who have been diagnosed with  Coivid-19 has been physically & 

mentally impacted but we should not  ignore the fact that the ‘lockdown/house-arrest’, & working for more than  

usual acceptable hours have impacted the mental health of many  individuals. This paper is based on secondary data 

and is conceptual in  nature.  

This study, aims at highlighting the issues, the impact COVID-19 has  created on human resource management 

(HRM), as organizations help  their employees to cope with and to accommodate with their newly set-up work 

environment. Also, the paper opens the doors for further research  and support for a holistic research approach for 

overcoming the challenges  discussed.  

 

Keywords: COVID-19, Human Resource Management, Mental Well-Being, Pandemic,  and, Productivity. 
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Abstract: Financial Technology (Fintech) has the potential to transform the financial market fundamentally. The 

financial landscape of any economy provides variety of product and services at competitive price. Technology 

reduces the information cost and thereby helping enable people to choose the product of their choice - with 

efficiency. However, the regulators and the policy makers need to monitored, evaluate the performance and work of 

Fintech and implement their policies accordingly taking care of the risks of the stakeholders’ involved, financial 

stability and integrity. 

The study deals with the characteristics and performance of the Fintech industry globally and in India. The study 

analyses the impact of Covid-19 Pandemic in this sector and also indicates the prospect of Fintech as the new 

normal. The paper argues that in the ongoing Pandemic, Fintech has helped financial market to adjust its operations 

and services and promoted delivery of financial assistance to vulnerable segments of society efficiently – i.e., with, 

almost error free, low cost and timely delivery.  

 
 

Keywords: Covid-19, Financial Technology, Fintech, New Normal. 
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Abstract: Along with global health crisis, Covid-19 poses an economic threat as well. Owing to the current scenario 

and as per government guidelines, several organisations shifted their work from office to the comfort of their homes. 

As is with every coin, situations also have some positive and negatives as well. Though Work from the comfort of 

our homes might sound appealing but in the absence of dichotomy between work professionalism and home, it could 

pose some problems too. Some of the difficulties in bringing work to home may include reduced social contact, 

isolation, anxiety, lack of self esteem and even depression. Presence of children, leisure space and, quiet environment 

at home and good internet connectivity may contribute towards unwillingness to work from homes. A very important 

and genuine question that confronts us is ‘When you work outside of the home you come home to relax. Where do 

you go when you want to relax when you work at home?’ This new ‘normal' of working from our homes has put 

many working professionals,  mostly women, in a position of imbalance where they’re not able to maintain balance 

between professional and personal lives. In WFH condition, there is a very thin line that separates work and personal 

place which causes mental stress in the people indulging  it. Discussing the phenomenon of impacts that work from 

home infrastructure poses, due to present covid conditions, this paper concludes with the fact that work from home 

has altered human lifestyle so much so that it ultimately leads to disturbed social lifestyle, including stress and 

depression and change in our social culture in general.  

Keywords: WFH, Mental condition, stress, personality skills, social aspects. 
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Abstract: Ever since in the mankind, women have gone through confrontation in almost each and every dimension 

to fly. Right from their home to their workplaces they faced a constant reproval. The pandemic of 2020 and on-

going, has weaken the roots of economy and has ruined almost every family. The case of domestic violence has also 

risen in the previous year. In the midst of everything that has ruffled our nerves since the outbreak of covid, we 

should not overlook a slew of reports indicating that the pandemic has been particularly tough on women. In this 

research paper the deflation of women’s condition is shown. To study the impact of pandemic on women, this paper 

is designed with the data and surveys of woman in their work sectors. This paper has dealt with challenges of the 

pandemic that has financially affected the woman which led problems to their financial hardship which ultimately 

affected their domestic hardships. The paper has special focus on women who have given least light as of already 

being the weaker side. We often talk about women empowerment; so, this research paper has its research on how 

women have lost their jobs more than men which is no example of powering them. Ultimately, the paper has reforms 

and strategies which will be benefit them post-covid.                     

Keywords: Corporate Social Responsibility, Covid-19, Financial crisis, Pandemic, Women  
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Abstract: In a post pandemic Covid-19 school environment, it requires an immense struggle for both teachers to 

establish a Work Life Balance. It is also high time to redefine the forces of demand and supply in teacher labor 

market in the light of paradigm shifts in school organizational make up. The present paper analyses new normal 

factors affecting Work Life Balance and latest trends in teacher labor market. In a completely changed academic 

environment which was resulted in Work Life Conflicts, teacher demand and supply has taken new shapes and 

structures. A mixed method approach was adopted to conduct the study using interview schedule and 

questionnaire.100 teachers working in government, aided and private schools in Kerala and 30 academic 

administrators constitute the sample. The results showed that there are significant changes in Work Life Balance and 

those changes influenced the characteristics of key determinants in teacher labor market.   
 

Key Words: Covid-19 effects, Teacher Labor Market, Work Life Balance, Work Life conflicts 
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Abstract: Human Resource department deals with recruitment, selection and training of staff. It involves connection 

between employees and the company to achieve the goals of the organization. Human Resource Management plays a 

very important role in recruitment, selection and training of the employees. The methods they use in finding suitable 

candidates has changed from traditional methods to E-HRM over passage of time. The online recruitment have made 

it easier for the HR department to identify the suitable candidates. Comparatively traditional recruitment methods 

consumes more time and cost.   

The objective of the study is to highlight the differences in traditional and modern methods of recruitment and 

selection. This study also showcases the latest innovations in recruitment and selection process.  

This research reveals the importance of the methods used by the organizations and to inform the  people about the 

various options available regarding recruitment and selection. It also identifies  the challenges faced by 

organizations.  

The study is made with the help of secondary data. The guidance of the experienced research  scholars is also 

taken for this study. 

  

Key Words: Human Resource, Innovations, E-HRM, Recruitment and selection. 
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Abstract: The Stock Market is directly get impacted by the budget declared by the Government every year. In that 

case, high capital Expenditure by the Government is continuously appreciated by the stock market. This 

determination hints at a positive impact on some top-line companies and allied companies who related to the capital 

expenditure project. So, whenever there is more and more capital outlay it constantly creates a good and optimistic 

impact on the stock market. This paper discussed the detailed capital expenditure allocation on some five sectors 

which got positive impact on the budget of 2021. This will help the investors while deciding to invest in the stock 

market after the Pandemic. The five sectors are Health Sector, Automobile Sector, Energy Sector, Financial Services 

Sector, and Infrastructure sector. 

 

Keywords: Capital Expenditure, Investor Behaviour, Investment sectors, Stock Market, Union Budget. 
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Abstract: Covid-19 pandemic has affected acutely the financial system and created several challenges to the 

financial institutions in terms of their existence and raised a question about its survival in future. Micro finance is 

playing a vital role in enhancing the financial strength of the society. Micro finance institutions offer financial 

services in the form of loans for various purposes to support low-income people and weaker sections of the society 

who have less access in commercial banks. The Covid-19 pandemic has worsened the liquidity conditions of low-

income people, small business owners and they are unable to gather funds for their personal and business needs due 

to widespread lockdowns.   The external private finance is falling due to the reason that the borrowers are unable to 

repay their loans and it has started to create pressure on institutions which cannot repay their deposits on time due to 

its poor liquidity conditions.  Hence, this paper has made an attempt to study the impact of Covid-19 pandemic on 

micro finance institutions and measures taken to combat the situation. 

 

Key Words: Covid-19, Liquidity, Lock down, Micro Finance Institutions, Repayment. 
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Abstract: Covid-19 has changed the entire scenario of the world in all aspects. The financial system is also a part 

that affected in the changed frame. Generally Banking sector plays an inevitable role in the country’s economic 

development.   Due to the announcement of lockdown, all non-essential public and private services, businesses, 

including retail and micro firms, schools and colleges, religious places across the world stayed closing during this 

period and total regular transportation system stopped. The situation, which is caused due to pandemic, has affected 

the total monetary system very badly and showed its impact on banking sector.   In this period, lower income levels 

led to decreased production and increased unemployment conditions the banks faced several challenges such as 

increase in non-performing assets, reduced income, no funds in the form of deposits etc.  But at the same time this 

situation opened doors to certain new avenues for improving the income earning capacity by using electronic mode 

and others. This paper is aimed at identifying the challenges faced and various new opportunities available in front of 

banking field.   

 

Key words: Banking sector, Covid-19, Lock down, New avenues, Pandemic. 
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Abstract: The present Study is undertaken to know about the investor’s behaviour towards investment in Equity 

Stocks and the factors that influence in investment of mutual fund schemes. Investors can achieve all their short term 

and long term financial goals through investments in Equity Stocks. The Research design used is both Descriptive 

and Exploratory in Nature. The size of the sample to be taken is 125.  Convenience and Area sample method used as 

tool for collecting required information from the population. Retail Investors from five selected brokerage houses in 

Hyderabad were taken for the Study. A well-structured Questionnaire was used to collect a major source for primary 

data to interview 125 respondents. Data is analyzed using Average, chi-square, correlation and regression and other 

statistical tools.  

The analyzed data reveals that finally investment in Equity Stocks is subjected to market fluctuations and depends on 

technical and fundamental news in domestic and international markets and the financial performance and growth 

prospects of the companies listed and the economic conditions prevailing locally and globally as studied by the fund 

managers. The Study suggested that the respondents found Equity Stocks safe as a long term investment prospect.  

 

 Keywords: Equity Stocks, Fundamental News. Investment, Risk -Return and Technical News 
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Abstract: Demand may indeed overreact to the supply shock and lead to a demand-deficient research, “write the 

researchers”. COVID19 pandemic has ubiquitous implications across the globe, leading to a massive decline in 

global economic activity. According to the projections, 2020 was the worst economic year than 2008 that the world 

has ever faced. It has affected in many ways like the global economy is estimated to decline by 3%, an 11% fall in 

global trade and oil prices were projected to fall by 42%.1 The Reserve Bank of India however has taken due 

realization of the evidence and has marked down the Repo, the benchmark interest rates from 5.5% to 4% year over 

year.2 Interest rate and money supply plays a major role in the economy.As supply of money increases it eventually 

increases economic growth of the country but it may cause a rise in the inflation rate. However the main concern of 

the central bank is the rising inflation as a result increasing the money supply of the economy. Now this is the time 

Indian economy should look at the macroeconomics concept of ‘Quantitative Easing’. QE is a policy in which the 

central bank purchases longer term securities from the open market, so it raises its prices starting with the 

government bonds to increase the money and it spreads through the wider economy and it also encourages lending 

and investment. QE is bad if the bank fails or is reluctant to lead money to business. In this paper titled 

“QUANTITATIVE EASING” tries to identify the impact of QE in the economy of a country with special reference 

to India and the study employs a case study approach of QE adopted by Japan, United Kingdom and the United 

States. 

  

Keywords: Quantitative Easing, Inflation, Interest rate, GEP, insight drives innovation blog, Indianexpress.com  
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Abstract: Covid 19 impacted almost every industry in India. The financial technology sector is also affected due to 

this pandemic. It also brings new opportunities and challenges for fintech. Fintech provides innovative and 

customized products with less physical interaction except for client advisory. To prevent the spread of the virus and 

during the lockdown, people prefer to use the mobile-based application to pay various grocery bills to banking 

transactions. It became a new challenge for fintech as well as the regulator. This paper highlight the impact of covid 

on the growth of Indian fintech and government initiative India stack and BHIM UPI also acts as a milestone in 

pandemic for the revolution of fintech. During the pandemic, fintech served the unbanked rural population with a 

technology-oriented innovative product. In the end, the paper shows the future strategies of fintech post covid. 
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Abstract: In the event of the health hazard of 2019, unintended and intended consequences due to contingency 

approaches by organizational leadership and respective governments led to employee voluntary and involuntary 

turnover, associated reduction or loss in employee monetary income and challenges through business cycle 

disruptions. Changes have hit employees and entrepreneurs in widely diverging and sometimes unexpected ways 

ranging from experiences of suffering, languishing, withering and in certain instances - enduring, thriving and 

capitalizing on new channels generated thereby providing for the needs of the community. This study introduces a 

case narrative that captures the experience of a working employee which resonates with many 

others as a base to address the problem of the need to use the right mix of implicit theories, individual characteristics 

and work behaviours to achieve a state of desired well-being in one’s working life. Two theoretical frameworks 

based on the scientific works of research pioneers -Dweck &amp; Legget (1988) and Kim &amp; Beehr (2020) have 

been used to analyse and arrive at an understanding of the employee situation in the case narrative. Suitable human 

resource measure are suggested for organisational leaders and individuals to consider for an adaptive workplace 

functioning in times of crisis and ahead. 

 

Keywords: adaptive work patterns, implicit theories, goals, work stressors, work resources 
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Abstract: The COVID-19 pandemic has compelled the Business Leaders & CHROs of various organizations to 

initiate, implement and innovate variety of business practices & Business Continuity Plans (BCPs), for staying 

relevant and sustainable. The Learn from Home (LFH), Work from Home (WFH), resilient & evolving 

organizations, BCPs, etc., have become the hard reality for the organizations and employees in the post-COVID era. 

Starting from 2010 onwards, the HR Leaders/CHROs have stepped into “Strategic Business Partner Role”, especially 

during Industry/HR 4.0 era (TV Rao, 2018) and this has become more of necessity in COVID period. The COVID 

pandemic has impacted the people, organizations and HR Practices in multiple ways, across the national boundaries. 

This analytical research paper has studied the emerging business trends with HR newer roles for Business 

Managers/HR Leaders, through researched findings from different reports like KPMG(2019) on Agility; 

Gartner(2019) report on Change Management & Open-source principles; IBM’s Global C-suite Study of 

CEOs(2019) Report; Deloitte Report(2020) on remote working across time and space; McKinsey & Co.(2020) and 

CII(2020). The authors have presented the newly emerging roles of HR Leaders, and discussed newer HR-practices 

being practiced or co-evolved/redesigned, with changing times of COVID-era, and concluded by proposing the “7Rs 

Framework”.  

 

Key Words: Agile Leadership and Resilience, Business Continuity Plans (BCPs), Business Leaders, Industry 4.0 / 

HR 4.0, 7Rs Framework. 
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Abstract: The environment is a major concern nowadays. There has been a great interest towards the safety of the 

environment, as it is degraded and misused leading to many disasters worldwide. Some initiative needs to be taken to 

endure or handle the present environmental problems. The measures which benefit our environment in a positive 

manner or are sustainable can be termed as “GREEN”. Green entrepreneurship is also known as “Eco- 

entrepreneurship”, “ecopreneur-ship”, etc. Green entrepreneurship is all about benefiting the environment while 

being economically sound. Green entrepreneurship refers to the activity where a person starts or implements in his 

business as an effort to produce a product, service or process which will benefit the environment and is economically 

viable. Here, the author is concentrating on green entrepreneurship dealing with green building, which helps in 

reducing the damage that is supposed to happen to the environment during and after the process of construction.  

Various methods of green building and its benefits for the environment is discussed in this paper. This investigation 

gives qualitative and descriptive information about green entrepreneurship and green building and its scope for 

improvement. Green building may simply be characterized as an extraordinary sort of working which comprises a 

wide range of productive benefits towards both economic stability and environment. This paper gives information 

about the various methods which help in improving the environment and economic stability. There have already been 

many researches on the green concept, but they have not been rewarding in solving the major problems of the 

environment. Hence, here few of the green entrepreneurship data such as raw materials, cost, new technology, etc. 

are considered to arrive at an acceptable model of green buildings which helps in reduction of environmental 

pollution from the aftermath of the construction and its related works.   

  

Keywords: Environment, Green Building, Green Entrepreneurship 
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Abstract: COVID-19 pandemic has shown a massive impact on global economy. Indian market is likewise affected 

by novel coronavirus disease. At the onset, governments worldwide imposed strict lockdown to control and stop the 

deadly virus which in turn led to severe economic disruption and unemployment, followed by declining confidence 

and tightening financial conditions. Corona virus is the most uncertain situation which has altered lifestyle and 

money habits and people are getting pay cuts, losing jobs etc. This paper explores the general impact of corona virus 

and its implications on the personal finance. This paper explores the impact of corona virus on personal finances of 

individuals and identifies the factors that affect their financial habits. The study also focuses on the financial 

challenges of individuals along with the changes in their beliefs towards financial planning due to COVID-19 

pandemic. The study will be useful to future researchers in understanding how individual’s behaviour changes with 

change in circumstances and market conditions as it emphasizes on various changes in the mind of individuals 

towards financial planning due to this pandemic. The study uses exploratory research design and secondary sources 

of data collection to analyse the change in financial habits due to corona virus pandemic. 

 

Keywords: Financial Crisis, Financial Habits, Financial Planning, Investment Behaviour.  
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Abstract: The aim of the study is to know the financial distress of the tech Mahindra limited. The economic distress 

will lead to firm insolvency. It is a difficult task to know the economic distress. This paper contributes an attempt to 

understand the tangibility of using Altman-Z score taking as scientific approach which assists in predicting the 

financial distress in future. If Altman-Z score is lower than 1.8 in general the company is certainly leading for 

bankruptcy. The study establishes that according to Altman-Z score of Tech Mahindra limited for the year 2011-2020 

is 2.12 which indicate that there is the moderate chance of bankruptcy of the company within the next 2 to 5 years of 

its operations. The company was in the grey zone which is the sign of financial unsoundness. This is the evidence 

which shows that the company may be bankrupt in the near future. 

 

Key words:  Financial distress, Altman-Z score, Bankruptcy. 
 

 
 

 

 

ECONOMIC CHALLENGES AND OPPERTUNITIES IN THE NEW NORMAL 
 

Prof. Fazal Elahi 
JJT UNIVERSITY, RAJASTHAN 

 

Abstract:  FOR COVID-19 PPP( PUBLIC PRIVATE PARTNERSHIP) FOR THE DEVELOPMENT OF THE 

COMMON PEOPLE AFTER THIS PENDANIC. 

Public Private Partnership in Health (Covid 19) 

Ideas to be implementate for a brighter tommorrow 

Public Private Partnership in health sector should mobilise from within and outside the country. Extending Financial, 

techological and managerial services to health related borrowers. Helping the state health utilities and private sector 

entrants should become commercially competent.   Public Private Partrship  is to cataiyse balanced and sustainble 

growth in health sector. This is possible by staying ahead of the current thinking.For immidiate implementation for 

the remedy of the affected people. 

 By identifying priority areas of funding such as, Studies Consultancy and training, Besearch and Development 

Computerisation, Environmental up-gradation of mini and small health centre community health and occupations 

health hazards management. 

Enableing both the public as well as private sector to provide progressively better quality of health management in 

sufficiant quanties and with sufficient service back-up specially for covid-19. Just one of the proffs that Public-

Private Partnership in health will do well is the fact that it will achieve an all time record recovery rate in the field of 

Covid-19 with Zero Non performing Assets. Covid-19 will be distributed by PPP(Public Private Partnership) health 

Management. 

 The real proff will be however the smile on the faces of a lot more peaple in future in India for a brighter 

tommorrow. 
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Abstract: As far as the Organizational Performance is concerned it consists of various activities that help in 

establishing the goals of the organization, and check the progress towards the aim. It is usually be used to make 

alternative arrangements for achieving goals more effectively and efficiently. 

The link between human resource management practices and organizational performance is well researched. By this 

research paper the researchers try to create a better understanding of the importance of human resource practices in 

developing and maintaining organizational performance in the Indian context. We have divided the research paper 

into following sections. In the first section researchers briefly review the significant perspectives in this area as per 

the literature review. We consider that most of the published theory-building as well as related research in this area 

is done in various societies other than the Indian society. As we also know that, the socio-cultural perspective of 

Indian organizations is entirely different. That’s why in the next section we suggest a framework to evaluate Human 

Resources and organization performance connection which suits the Indian scenario. Finally, we mention some 

limitations and suggest future directions for further researches. 

 

Keywords: Human Resource Management, Human Resource Management Practices, Organizational Performance, 

Organizational Culture. 
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Abstract: This paper makes an attempt to research the standing of ladies authorization in Republic of India and 

highlights the problems and Challenges of ladies authorization. These days the authorization of ladies has become 

one in every of the foremost vital issues of twenty first century. However much girl’s authorization continues to be 

Associate in nursing illusion of reality. There’s no tool for development more practical than the authorization of 

women” ...no alternative statement might have represented the talents of ladies a lot of competently. There’s not 

abundant that girls haven't achieved – either within the ancient or in additional trendy roles. As mothers, they need 

been bearing the responsibility of carrying, birthing and rearing the longer term voters of the planet with élan ever 

since time out of mind. As daughters, sisters, and wives they need supported to man in varied ways that. Within the 

lot of trendy roles they need been educators, managers, political leaders, et al. they need even dared to interrupt the 

gender barriers lately, and become mountaineers, pilots, additionally seen within the soldiers in combat roles. 

Women’s authorization in Republic of India is heavily hooked in to many various variables that embody 

geographical location (urban/rural), instructional standing, social rank (caste and class), and age. Policies on 

women’s authorization exist at the national, state, and native (Panchayat) levels in several sectors, together with 

health, education, economic opportunities, gender-based violence, and political participation. However, there are 

important gaps between policy advancements and actual follow at the community level. 
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E-COMMERCE: GROWING DEMAND DURING THE PANDEMIC 

Ms. Devika K 
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Abstract: In today’s world more attention is given to e-commerce by people because of Coronavirus Pandemic, this 

paper discusses how the COVID-19 crisis is speeding up an e-commerce transaction. Due to the imposition 

lockdown and social distancing, consumers are provided with ease of payment, shopping and mainly contactless 

delivery. All these factors led to huge demand for e-commerce during pandemic. The motivation behind this study is 

the urge know the reasons for this growing demand. 

E-commerce refers to the type of commerce i.e. selling and buying of goods and services over an electronic medium 

called internet. The demand for e-commerce before pandemic was because of growth of internet users, increased 

awareness of benefits and availability of products at low prices etc. however, during pandemic consumers were 

expected to stay in their homes to maintain social distancing and to be safe all these factors have made digital 

transformation of buying and selling of goods and services. 

 This is a conceptual study and the objective of this study is knowing the factors which have led to growth of e-

commerce during the pandemic and how E-commerce has made the lives of consumers easier during this pandemic. 

 

Keywords: E-Commerce, Coronavirus pandemic. 
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Abstract: COVID -19 has a devastating impact on human life and the economy. Most of the nations of the world are 

affected by the COVID -19. Due to the COVID-19 daily routine and lifestyle of the general, people have witnessed a 

drastic change. For fear of infection of COVID- 19, people are bound to uphold health safety norms. The 

governments across the globe initially had done obligatory country-wide lockdown also. Consequently, the economic 

activities and movement of individuals got reduced. The demand modified its patterns within the reduced economic 

surroundings; micro, small and medium enterprises (MSMEs) suffered as they could not sustain their operations. The 

MSMEs are the backbone of Bangladesh's economy as they employ a significant number of individuals and have 

large participation in the national economy. The Government of Bangladesh has already proposed several stimulation 

packages for the survival of the MSMEs. However, it's a matter of concern that also a great deal of MSMEs is out of 

the govt framework. This paper attempts to delve deep into the issues of MSMEs of Bangladesh in the COVID-19 

pandemic. In this paper, a "social business model" developed by Younis, ET AL. (2010) has been suggested to 

resolve issues faced by MSMEs in Bangladesh. This paper is based on a descriptive analysis methodology, and 

secondary data is used to conduct this research.  

 

Keywords: COVID- 19, MSMEs, GDP, Unemployment, Social Business Model. 
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INTERACTIVE DIGITAL TOOLS AN INNOVATIVE APPROACH TOWARDS 

ENTREPRENEURSHIP 
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Abstract: Covid-19 pandemic has impacted the economy globally leading to major shift towards digitalization and 

evolving work places towards a better tomorrow. The present scenario though being vulnerable has created variable 

opportunities for budding entrepreneurs in digital world. From technology to education the world has managed to 

survive with digitalization. With this advent in digitalization the business models have changed and entrepreneurs 

has launched companies and start up’s to meet up the situational requirements. A vast range of digital tools existed in 

the market before also but as pandemic forced people to stay at home, digitalization brought life together. Therefore 

usage of such tools/apps/platforms got enhanced and led to investment and launch of range of such innovative and 

interactive digital platforms. These may include platforms for video conferencing, educational apps from kinder 

garden to higher education, interactive gaming apps/tools and learning management systems. Not only private 

companies but Indian government has also supported advent of such start-up’s under the ministry of commerce and 

industry. So it can be concluded that demand of such platforms has opened gates towards digital entrepreneurship 

and this paper has been focused towards compilation of interactive platforms. 

 

Keywords: Digital Entrepreneurship, Digital Platforms, Educational Apps, Interactive tools, Startup’s 
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Abstract: With the changing technology, e-banking is considered one of the important factor for the growth of the 

economy. Customer satisfaction plays an important role in the service sector and service quality has become an 

important aspect to provide the best value to the customer. Measuring service quality and finding out the gap 

between the perceived e-banking service and the expected e-banking service of the customer has become an 

important aspect in today’s scenario. So that the organisation can find out the gap and do improvement of the 

services provided to the customer. In this article, the SERVQUAL model has been used for measuring the service 

quality of the public and private sectors banks in kalaburagi city. The gap provides the area for the improvement for 

the banks of the kalaburagi city.  

 

Keywords: Expectation, Perception, E-banking Service quality, SERVQUAL, Customer satisfaction.  
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EMPLOYEE ENGAGEMENT: EMPOWERING EMPLOYEES IN TIMES OF 

CRISIS 
 

Anusha Bhagawatula 
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Abstract: The job market, perhaps more than any other part of life, is altered by COVID-19. Organizations 

worldwide are dealing with a level of upheaval not seen since the Great Depression, despite 10 years of relatively 

unbroken development. Employees are faced with a number of obstacles that are getting in the way of their 

participation while firms deal with the economic consequences of the pandemic. The workforces across countries 

have seen an increase in layoffs, furloughs, increased workload on contracted teams, and companies are shifting their 

focus to work with leaner teams due to downsizing for cost optimization. This has led to higher levels stress of job 

insecurity while trying to provide for their families in trying times of a pandemic adds to the anxiety. Priorities seem 

to shift by the day, if not by the hour, and the difficulties of working (and schooling) from home do not appear to be 

diminishing.The workforce's engagement demands have never been clearer or more important but addressing them 

may seem philosophically absurd and logistically difficult at this juncture. Even in the best of circumstances, having 

an engaged workforce is a tall objective, let alone when most of us are left focusing on our most basic physiological, 

psychological, and economic requirements. This affects their productivity as well. In such a scenario, it is more than 

obvious that the right engagement can keep employees motivated and overall increase the productivity at the 

workplace. This paper attempts to identify various factors that can impact the engagement of employees and to work 

towards increasing it. This paper will also analyze which of the engagement tenets are necessary to be brought in at 

the time of crises for the high motivations and engagement levels to be achieved with digitization and which ones can 

be prioritized for human resources to focus on. 

 

Keywords: Employee Engagement, Hybrid workplace, Motivation, Virtual Workplace, Work from home  
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Abstract: We live in the era of fast – moving exponential change driven by the advanced technology and flooded by 

innovations in the market. The result is the landscape of young, nimble Unicorns playing a tremendous role in the 

new market .A unicorn is a young company that has valuation worth of $ 1 billion or more from private investors and 

they represent a very large market opportunity. Most of the companies with unicorn status are in loss, yet they are 

attracting a good investment in every round of finance due to rigorous growth & opportunities. Big tech or large 

scale companies take benefit by investing or acquiring these startups, since they don’t need to start from scratch and 

these startups get a good premium then it apparently gets in to unicorn status. This paper involves study relating to 

various statuses given to startups by venture capitalists based on their valuation. Familiarizing growth in sector wise 

extension of unicorn’s in India as well as to Investigate on financial composition of India’s top ten unicorns and to 

scan over abnormal high valuation of unicorn startups. 

 

Keywords: Market, Startups, Status, Unicorn, Valuation. 
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Abstract: Corporate Social Responsibility (CSR) has gained attention over past few decades. Substantial number of 

studies have been conducted to explore the relationship between CSR and financial performance. However no 

conclusive results have been reported.  This paper attempts to explore present literature review and adopts 

bibliometric analysis to depict the literature review in quantitatively structured manner. For this study Scopus 

database is used in order extract articles published over past 30 years (I,e 1991-2021). The analysis is conducted over 

3076 peer -reviewed articles identified with proper selection procedure. Bibliometric analysis is conducted through 

Bibexcel software and VOSviewer software. Citation and Co-citation analysis as well as visualization of results was 

performed through VOSviewer software. The findings of the study suggests that CSR and financial performance has 

gained more attention over the past decade (I,e 2011 onwards). Moreover, USA and United Kingdom are leading 

countries contributing to research on this topic. 

 

Keywords: CSR, bibliometric analysis, bibexcel and VOSviewer 
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Dr. Jagriti Singh 
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Abstract: In the Indian banking sector, Electronic-customer-relationship-management deals with maintaining and 

optimizing long term relation with the consumers. The current study analyzed the relationship between demographic 

characteristic ‘AGE’ and the quality of E-CRM practices perceived by the customers in post pandemic. Primary data 

was collected using survey method. The structured-questionnaires were distributed to a total of 600 respondents’, out 

of which 463 responses were collected. Post data collection, ANOVA was applied to study the difference of Age 

with service-quality-dimensions. The major findings revealed that in public & private sector banks, usage of ATM 

services has the significant difference between the age group of “18-29 yrs and 40-49 yrs” as the p-value is less 

than 0.05. This implies that in both public & private sector banks of Rajasthan, younger and middle age group of 

consumers have increased their usage of E-CRM practices in post pandemic.  Consumers are emphasizing on online 

banking practices and prefer to do their transactions on online platforms.  

 

Keywords: Consumers, E-CRM practices, Banking sector, Public Banks, Private Banks. 
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Abstract: The emergence of social media tools like Instagram, WhatsApp has posed several challenges for the travel 

and tourism industry. Moreover, the Covid- 19 scenario has unleashed a very perilous impact on this sector. Some 

people post their feedbacks about the places they visit on the internet, while others seek such information on the 

internet. Thus, electronic word of mouth (EWOM) has brought about a revolution in this sector which has increased 

the importance of the study on EWOM many folds. This study attempts to investigate the factors that affect the 

adoption of EWOM through SNS by using the elaboration likelihood model. Data was collected from 416 SNS users 

in the National Capital Region of India by distributing a well-structured questionnaire. PLS-SEM was applied for 

analysis. The results reveal that information quality (in central route) and information quantity (in peripheral route) 

are the two most significant factors that affect the adoption of EWOM. Additionally, the intention to use SNS for 

making travel-related decisions in the future has been found as the most prominent factor among all. The paper ends 

with pragmatic suggestions for both the managers and practitioners to optimally utilize EWOM for improving their 

business and earning a competitive edge.  

 

Keywords: Elaboration likelihood model, electronic word of mouth, Social networking sites, social media, travel 
and tourism.  
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Abstract: Urbanization measures the progress of a country which is important in achieving the economic 

development. However, the increasing rate of Urbanization in India has resulted in the growth of cities and towns 

making urban development crucial. Cities and towns are administered by the third tier government i,e Local 

government in the form of Panchayats and municipalities. Municipal bodies require sufficient funds to perform their 

functions of providing public services to their citizens. Due to a wide gap between the income and expenditure of 

municipal bodies in India, the need for management of finances arises. In this parlance, municipal financial 

management plays an important role. Ample studies are conducted to analyze the financial sources and expenditure 

in terms of revenue and capital items in municipal corporations in India. Few studies concluded that the tax sources 

are major sources of revenue, while majority of the past literature concluded that the municipal corporations in India 

are facing financial crunch by huge dependence on the grants from state and central governments. The purpose of 

this paper is to review the past literature available on the composition of funds and analyze the major sources of 

revenue available for municipal corporations in India. 

 

Keywords: Financial Management, Grants, Local Government, Municipal Corporations, Municipal Finance. 
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Abstract: In the era of open gateway of organizations, intervention of Liberalization, Privation and Globalization 

opportunities are wider. One who is competitive in the market would be competent enough and they find greater career 

opportunity as well organizations find it very difficult to retain.  It is a greater task for the organization to keep employee 

engaged for its relationship with organization cost and productivity. Highly satisfied employees are well engaged 

employees. Engagement drops by nearly 7% after an employee’s first year at an organization (Employee trend survey 

report, 2019). This study focus on understanding the factors influencing employee engagement in iTalent Digital, 

Hyderabad. A structured questionnaire measures the response from 100 white collar employees and with the statistical 

test, the hypothesis proposed were checked. It results that there is significant association with employee engagement and 

productivity and also, both personal and organizational factors influences employee engagement. 

Keywords: Engagement, Employee, Digital, Productivity, Manpower 
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Abstract:  Although many Indian women are aspiring to start a business, they often find it harder to succeed. In fact, 

India has been found in a group of countries where female business owners (as well as female leaders and professionals) 

are struggling with unfavorable conditions, obvious cultural biases, and lack of financial, capital, training and other 

business resources.The research on women's entrepreneurship has made great progress, and a wide range of consensus 

has been obtained in the academic world. In manufacturing, food and beverage, healthcare, agriculture, biomedicine, 

banking, beauty and lifestyle, entertainment and other industries, women are surpassing their male peers, and the 

kindergarten industry is witnessing an influx of female entrepreneurs. The influx of women entrepreneurs in this field 

can be attributed to the innovative methods of early development of learning solutions, which aim to standardize the 

largely unstructured preschool space. This study is about the efforts put forward by a woman entrepreneur, who 

integrated creative and pedagogical innovations in her own pre-school, Cherries Montessori School, Mavelikara.Survey 

method was adopted for the study. Structured interviews with the woman entrepreneur and the parents of the children 

studying in the preschool were conducted.About 50 parents of the children studying in the preschool since 2014 were 

selected as the sample. A questionnaire was also provided to the entrepreneur to get an idea about the start up,financial 

plan,capital requirements and challenges she faced during the starting up of preschool.The investigator conducted 

participant observation so as to study about the innovative strategies followed in the preschool as well as the 

effectiveness of the strategies.A Differential skills test on different skills were conducted by the investigator to assess 

academic as well as social skills among the preschool children.About 72 students studying in the institution from 4 to 6 

years of age were selected to conduct the test. The data collected was analyzed qualitatively. This pre – school was 

initiated as one which is swimming against the tide. Initially she faced a lot of challenges like financial burden, inability 

to build a supporting network and heavy competition in the field of education. This is an institution with a difference that 

aims at ameliorating the deviant behaviors, learning disability, social skill problems and attention problems among pre – 

schoolers thereby enhancing their life skills, social skills and achievement. The content and organization of the program 

is planned based on different criteria like practical to implement, appealing to children develops creativity and other 

skills. It was found that a child who completes three years of pre – school (from 3 to 6 years) from Cherries Montessori 

School will be self-disciplined, creative, socially responsible, autonomous, confident, and competent and moreover is 

ready to face life. 



 

6th Online International Conference on “Advancing Management 
Innovation Engagement and Impact in the post COVID era”  

6th August, 2021 
Abstract Book 

 

ISBN: 978-81-953535-9-0 39 

THE IMPACT OF ARTIFICIAL INTELLIGENCE (AI) ON DIGITAL 

MARKETING RESEARCH 
 

Charul Verma 
Research Scholar, Teerthanker Mahaveer University, Moradabad, India 

Vipin Jain 
Professor, Teerthanker Mahaveer University, Moradabad, India 

 

Abstract: The relationship between the two different branches of science is described here. The first is marketing 

and the other is informatics. Artificial intelligence's emergence (AI) has changed market and business dynamics. Siri 

by Apple, Google Assistant by Google, Chat bots and so on are the most attractive and helpful example of artificial 

intelligence (AI). Day after day is common to these things. Currently, only a small number of researches in the field 

of digital marketing are concerned. More related to specific marketing problems in most of research are avoided by 

generic aspects, such as social media marketing, e-commerce strategic thinking and consumer behavior predictive 

models. This paper magnifies future aspects of the digital marketing of artificial intelligence (AI) and offers a 

deficiency area, which leads to possible reason, and a machine learning model that could be suitable for different 

digital marketing opportunities. 

 

Keywords: Artificial Intelligence (AI), Digital Marketing, Customer Behavior, Predictive Modeling, Social Media 
Marketing 
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Abstract: Outbreak of Coronavirus had led to economic instability, trade imbalances, decrease in stock market 

valuation, and has increased the risk of global recession. This paper studied the relationship of China’s stock index 

(SSE) with indices of selected countries namely, India (S&P BSE), USA (NYA), Italy (FTSEMIB.MI), Japan 

(N225), South Korea (KOSPI), Singapore (STI), Hong Kong (HSI), Australia (AXJO), and Thailand 

(SET).Correlation and regression were performed on daily index return of selected indices and time period for the 

study was divided into pre-analysis period, that is, period before the Chinese Lunar New Year (December 3, 2019 – 

January 23, 2020) and post-analysis period (February 3, 2020 – March 12, 2020).The results indicated low degree of 

Correlation between SSE and selected indices in the pre-analysis period, while strong correlation among Indexes 

were exhibited post the Lunar New Year. To understand the degree of impact, regression analysis was performed. 

Pre - analysis index returns of only N225, KOSPI, and HSI were found to be dependent on SSE, while interlinkage of 

all selected indices with SSE was evident in the post - analysis period owing to widespread cases of COVID-19.  

 

Keywords: Chinese Lunar New Year, Correlation, COVID-19, stock markets, stock indices. 
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Abstract: Coffee is the most popular beverage used in the entire world. The buying pattern of a consumer is heavily 

influenced by various factors such as cultural, social, personal and psychological pattern. Coffee consumption is 

considered as compulsive buying decision made by the consumers in all over the world. Compulsive behaviour refers 

to the buying pattern of a consumer when he makes the regular buying decision based on his emotional attachment 

towards the product. Compulsive decision buying is an aspect of deviant buying behaviour along with impulsive 

buying behaviour, consumer theft, and addictive buying behaviour. It is essential for the consumers to learn their 

buying pattern towards any product and service and then make future decisions regarding the same. The main 

objective of this research paper is to analyse and evaluate the dark side of coffee consumption pattern adopted by the 

consumers. Descriptive statistics tool such as mean, median, mode, standard deviation and variance on MS- excel 

was applied in order to do quantitative research on the topic. To deal with the compulsive buying pattern for any 

product it is advisable to consumers to give time and discuss with other members before buying any goods and 

services. They also must study the influence of their buying pattern on other factors too such as financial situation, 

emotional situation etc.  

 

Keywords: Dark side, Buying pattern, Deviant consumer behaviour, Coffee consumption, Compulsive behaviour, 
and Quantitative research 
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Abstract: As due to COVID-19, the lockdown has been imposed by government to protect the country from 

diseases. In colleges and other educational institutes, physical classes have been shifted to online classes and due to 

this the complete education system has been changed. The aim of this study is to identify the student’s educational 

stress by experiencing the online classes along with coping strategies. The data has been collected by using purposive 

sampling, from 218 students of Delhi-NCR pursuing under-graduation and post-graduation during April-May 2021. 

The data has been analysed by using descriptive statistics and chi-square test applying on Perception of Academic 

Stress Scale (PAS) and Emotional Intelligence Scale (EIS). It was found out that there was significant difference 

between academic’s failure and environments (online learning and home environment) that affects the study among 

students. Furthermore, students have also engaged themselves into various online courses that can help them to learn 

new things and they can take pandemic situation as an opportunity to grow. Students have also started to cope up 

from the pandemic negativity by using their emotional intelligence and involved themselves into positive learnings 

and practices. The result can be useful for the policy makers and educators to analyse the key factors of online 

learning for students. It will be also helpful to make certain changes based on educational stress and intelligence in 

the current online education system. 

 

Keywords: COVID-19, Educational Stress, Emotional Intelligence, Learning, Online Education 
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Abstract: Companies are investing heavily in the latest technologies that enable their systems; machines, staff, as 

well as the commodity used to create a uniform data collection, data processing, business growth assessment, and 

improved performance in the age of industrialization computerization. We employed Porter’s competitive model to 

investigate the effect of Industry 4.0 on the business, which is especially useful when looking at corporate places that 

play a key role in consumer value development. The aim of our study is to learn how industries understand Industry 

4.0, the resources they use to help their strategies, and what crucial problems they encounter during the 

implementation phase. During our study, we discovered that the provision of appropriate analytical tools and 

techniques, the distribution of actual data across organizations can have a huge effect on the entire business. 

Companies that use CPS, CPPS, and Big Data Analytics have been judged to have a greater degree of logistic service 

most effective operations with their stakeholders, better coordination between certain tracking system uses, and 

improved business and financial efficiency and competitiveness. Moreover, we noticed that businesses have begun to 

evolve digitally and that such developments already have started. 

 

Keywords: Business intelligence; Industry 4.0; Cyber-Physical Production System (CPPS) 
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Abstract: The current coronavirus pandemic has wreaked havoc on the economy and almost all sectors have been 

significantly hit. Our study focuses on the evaluating the performance of Indian mutual funds during the pandemic 

using various risk adjusted measures. The sample data of 65 mutual funds schemes from India’s two leading Assets 

Management Companies- Aditya Birla Sun Life Mutual Fund and SBI mutual funds were collected from January 

2020 to June 2021. These schemes pre-dominantly invest in Equity, Pharma, Gold and Gilt. Our results suggest that 

during the period of study investors investing in equity growth fund suffered setback, however funds investing in 

Pharma, gold and government securities performance is slightly better. 

 

Key words: Pandemic, performance, risk adjusted measures. 
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Abstract: Brand is a powerful differentiator in a highly cut throat market place. It provides the company the power 

to stop competitive moves. A strong brand round trust, confidence, comfort and responsibility in the customer’s 

mind. The brand choice decisions are reproving for marketer. Understanding how customers arrive at unique brand 

choice is important for brand development. The present paper focal on the study of brand preference for mobile 

phones with reference to the students. The main objective of the study is to evaluate the brand preference for mobile 

phones among the students. It also identifies the main features which a student looks in a mobile phone. The modern 

study is the descriptive research. Brand preference analysis is done by conducting the survey which explain the 

preferences for different mobile phones of the surveyed students. The present work gives out with the brand 

preference & their marketing strategy. In this paper several features are taken into consideration for the winning of 

the goal. The initial and leading step taken was the use the sampling methodology, research design. Also concepts of 

the marketing strategy from the veteran author & and the mentor of present marketing era Mr. Philip Kotler. On the 

basis of data collection & scrutiny we would come to know brand preferences among the Graduates & Post 

Graduates student. This is all we have shown in my project to bring out the objective of my research. Consumers’ 

preference towards branded smartphones has been focused as important in the current storyline. Therefore, the 

objective of this study was to investigate the cause of brand preference. This study employed descriptive statistics 

and Analysis of difference. Data were collected among college students. Standard questionnaire has been give out 

among the students. The results showed that the smartphone producer has to focus on high end features in the 

smartphones with modern technology in order to fulfill the desire of the customers satisfaction and also to take steps 

to lower the price of the smartphone because of the high demand increases among customers. Brand price plays a 

important role because being college students the price has an impact in the purchase of smartphones. 

Key Words: Brand, Brand preference, Brand choice, customer satisfaction, loyalty, 
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Abstract: Sales Maximization is one of the main objectives of a firm that can be attained by capturing a large share 

of market. For increasing market share, company needs to understand consumer choices, preferences and other 

factors which affect consumers buying behaviour. Present scenario is very dynamic and there are lot of major 

changes happening in the business and every player in the business is acting accordingly. This research has gone a 

long way in making it easier for the client to investigate and can take the necessary steps to improve services by the 

company. To know the customers’ choices and likings towards different Models of Royal Enfield Bikes, a 

questionnaire was prepared. Study results show that the customer of London city is more likely to say that they 

would recommend Premium Bike like Royal Enfield to buy in future and the most appealing model of royal Enfield 
is Interceptor. 

Keyword: Customer perception, Models of Royal Enfield bikes, Payment Methods, after sales services. 
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Abstract: Covid 19, recognized as the Novel Corona virus, has victimised individuals throughout the globe. It has 

not only trigged a huge health emergency, but it has also left the global economy in shambles. Individual purchasing 

behaviour has been disrupted as a result of this. Individuals are learning to adopt and form new learning habits. 

Technology advancements and Innovations, demographics shifts and innovative ways Individuals have learned to 

cope with the blurring of work, leisure, and education boundaries will all also result in the emergence of new 

behavior and attitude.The purpose of this research paper is to study  the effects of the Covid-19 pandemic on  

behaviour of Individuals as would Individuals behaviour be entirely transformed as a result of shutdown and social 

distancing, or will individuals return to their old habits and patterns as soon as the global danger has passed. 

 

Keywords: Changing Demographics, Covid19, Effect, Global Economy, Individual behaviour. 
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Abstract:  

Background: In this research paper, we attempted to discover the sound beverages or healthy drinks for immunity 

boost up that the vast majority liked to drink during the hour of the pandemic to improve their invulnerability. From 

different wellbeing drinks, we pick milk items to make our exploration. Because of Covid-19 and lockdown, we 

utilized just a single technique to direct the review. Our primary target to lead this review was to think about the view 

of customers towards wellbeing beverages which can boost the immunity, what was the impact of Covid-19 on the 

acquisition of these items, is shopper mindful of the elements of the item, and so on. 

 

Method: Descriptive and Exploratory research methodology is utilized in this research paper. Random simple 

sampling is used as sampling method. In general, 207 purchasers filled our overview survey.  Chi – Square Test and 

Google form are the tools that are utilized in data interpretation.  

Conclusion: We discovered the aftereffects of our inquiries through their answers in      Delhi-NCR region. The 

existing epidemiological evidence suggests that the consumption of Healthy Drink contributes to protection against 

allergies and infections.  

 

Keywords: Immunity, wellbeing, Healthy Drinks  
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Abstract: Occupational stress works out on both positive and negative dimensions. It is encountered by every 

working individual at workplace. It is seen as a constraint against employee performance and in addition to that, an 

outburst of the pandemic has shaken the soul of humankind. Previous studies on occupational stress management 

have highlighted different indicators and suggested the importance of considering stress management techniques. 

Specifically, for improving employee relations and performance. But, forceful adopters of remote working and 

working from home led to another source of stress to cope up with. New virtual conferencing tools, extensive 

reporting, holding of salary, and appraisals have posed a challenge to different age groups as per their profile and 

industry. Present study is an endeavour to explore effect of occupational stress in the current environment on 

employee performance through quantitative research. Descriptive analysis and correlation analysis results have been 

utilized to gauge stress and suggest techniques to manage it.  

 

Keywords: Covid’19, Employee Performance, India, Occupational Stress, Stress 
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Abstract: 

Background: This paper will introduce you to the markets of the online advertisement, different techniques and 

business processes used for the future of online advertisement. Online advertisement is a kind of publicity that enable 

user to deliver marketing message to attract the customers through internet. The study helps the advertiser to 

understand the benefits of the online advertisement.  

Methods: In this study we used primary research methods for the analysis, to find out the insight views of online 

advertisement. We used questionnaires methods and surveys to be filled in         Delhi- NCR region only. The 

research has proven that online advertisement is more powerful than traditional advertisement as it plays a very vital 

role in influencing or seeking customer’s attention.  

Conclusion: This research demonstrates that India is rising fast and Customers are becoming consistent of using the 

Internet as the advancement of human society.  

 

Keywords: Online Advertisement, Consumer Behaviour, Human Society  
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Abstract: The COVID 19 Pandemic has badly impacted the whole world. All the economic activities were forced to 

close down to avoid the spread of the pandemic. The consumption pattern of customers and the supply of products 

got disturbed. The global tourism industry also got hampered due to this situation. All the tourist places were empty 

and the tourism service providers and the middle men were in trouble.  The promotion and the marketing activities 

were either at standstill or got transformed drastically. This resulted in the exploration of the innovative techniques of 

promotion of the products and the services. The current study focuses on the study of the challenges faced in the 

tourism promotion of Maharashtra State in the post pandemic era. It also explores the creative and innovative ways 

of Maharashtra State tourism promotion in the post pandemic period. The study is descriptive in nature and both 

quantitative and qualitative data was used in it. Different primary and secondary data sources were explored to get 

the suitable useful material. Various initiatives taken by the state tourism were explored as rope way starting, agri-

tourism promotion, caravan promotion steps, medical and wellness tourism promotion, sports tourism promotion, 

development of the new airports, data bank creation, building of new centres and resorts, reviving the old projects, 

safe reopening of the tourists spots and development of the SOP for the tourist places visit. Some of the new ways of 

tourism marketing explored were augmented reality and virtual reality marketing of the tourism, digital and social 

media marketing, ensuring safety at the tourist places and highlighting it in the adverting and identifying specific 

needs of the customers to promote the tourism of the state.              
 

Keywords: Challenges, post pandemic, tourism promotion. 
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Abstract: There are tons of investments choices and one must select the foremost adequate one. The person handling 

the design must know all the varied investment choices and the way these are often chosen for attaining the general 

objectives. the small print of investing alongside the varied ways during which the investment has got to be 

maintained and managed. This study examined people’s choice in investment avenues of DELHI/NCR. The 

considerable factors behind an investment are the security of principal amount, liquidity, income stability, and 

appreciation. In India, many investment avenues are available where some are marketable and liquid while others are 

non-marketable and a couple of of them are highly risky while others are almost riskless. The investor possesses to 

pick an appropriate Avenue depending upon his specific need, risk preference, and returns expected. So, the 

decision-making process of investors is more critical and sophisticated. Investment behavior is defined as how the 

investors umpire, predict, analyse and review the procedures for deciding, which incorporates investment 

psychology, observations, defining and understanding, research and analysis. the entire process is named “Investment 

Behavior”. within the recent economic scenario, the choices available to them are different and therefore the factors 

motivating the investors to take a position are governed by their socio-economic profile. A study on the investors’ 

perceptions and preferences, thus assumes a greater significance within the formulation of policies for the evolution 

and law of investment plans generally and therefore the protection of Indian investors. Exploratory research is 

employed for the study. The questionnaire has been created to gather primary data. 
 

Keywords: Dimension of investment choices, Behavior of individuals in investment choices 
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Abstract: This pandemic has changed the organizations and their way of functioning. Post COVID era has imposed 

lots of alterations in the working of the companies. It proved as a testing time for the corporate as lots of effects were 

seen on the human behaviour. The effects of corona virus on human body are revealed by the medical science and 

many versions of the same virus have been explored along with their individual ill effects. But the psychological 

effects of this pandemic era have not yet been clearly discovered and understood. Due to these psychological impacts 

behavioural changes have been seen even among the employees working for the different industries. The research 

has revealed that emotions have impact on all the behavioural aspects of individuals so is on managing stress. The 

purpose of the study is to find out the role of emotional intelligence while managing stress in the organization in the 

new normal. The study tries to explore the association of EQ with Stress management in employees of the companies 

at Aurangabad, Maharashtra. The research will be descriptive in nature and will have primary as well as secondary 

data. Primary data will be collected using the inventory for measuring the emotional intelligence and Stress of the 

employees. A correlation test will be applied to both the variables i.e. emotional intelligence and stress management 

to check the association. 

 

Keywords: Correlation, Emotions, Emotional Intelligence, Human Behaviour, Pandemic Stress 
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Abstract: The aim of this study is to get the perception of people towards the adoption of Electric Vehicles (E.V) in 

Delhi NCR the basic purpose behind it to find out how much people know about the Electric Vehicles and what 

kinds of different point of views people have in their mind regarding the adoption of electric vehicles and making it 

as a part of their fast-growing life. According to this research, we try to find out positive responses of people with 

adoption of electric vehicles. Basically, in the region of Delhi NCR for collection of data we will use the 

questionnaire while for other data, we will use the secondary data i.e., Literature Reviews (LR) of the different 

research paper on the topic related EV. A sample of 205 respondents will be selected to analyse the reaction of 

people on the adoption of electric vehicles in Delhi NCR. The electric vehicles are one of the most popular as well as 

reliable source of travelling in the current scenario in all over the world because now the world leading economies 

are trying to shift their travelling system from fuel consumption vehicle to electric or hybrid vehicles, It becomes 

necessary to analyse the reaction and people knowledge regarding the adoption of electric vehicles in Delhi NCR. So, 

it is clears that EV will going be the way of transportation in the upcoming years.Literature analysis on the question 

under investigation has shown that there is different perspective of different people on the adoption of EV. By this 

article, we seek to reveal different kinds of changes should be needed for adopting the Electric Vehicles in Delhi 

NCR.   

 

Keywords: Electric Vehicle, Consumer Perception, Transportation, Eco- Friendly, Delhi NCR. 
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Abstract: With reference to India, the retail sector is one the fastest growing sector in terms of employment after 

agriculture. However, besides organized retail chains, street vending has proved to be one of the simplest ways for 

the working poor to survive and is common in the urban informal sector.  Research has been conducted to study the 

impact of COVID-19 on street vendor’s financial well-being and secondly to study the coping mechanism techniques 

used by street vendor’s during COVID-19 pandemic.  Street vendors from the cities of Bareilly, Lucknow, and 

Faizabad were selected for data collection. A structured questionnaire and personal interview techniques were used 

to collect the desired data. This study showed that the street vendors depend mainly on informal sources of finance 

for their economic activity as well as for their personal and emergency needs. Due to Lockdowns imposed by the 

government, most of the street vendors have been effected by no and poor income and in order to meet out family 

expenditure they have sell / mortgage their assets. COVID-19 had created a very severe impact on the financial well-

being of street vendors.  

 

Keywords: financial inclusion, financial well-being, financial literacy, financial awareness, informal finance.  
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Abstract: In the modern-day technology of facts eruption and the age of media, advertisement performs a vital role 

in converting the behavior and mindset of purchasers toward the product shown in advertisement, it not only change 

the manner of product is consumed however additionally alters the mindset with which they study the product. 

The Study explores effect of women's buying behavior toward apparels and products. The study is descriptive and 

cross-sectional study. A questionnaire consisting of 13 questions was floated in a single state i.e. Uttar Pradesh and 

the analysis is done on the basis of 353 responses. The study concluded that advertising has significant impact on the 

buying choice of women and family members, friends, colleagues they also have great impact on buying decision. 

The study also recommended to advertisers to make an emotional bond with the customer specially the female 

customers to make them regular customer of the particular product. 

 

Keywords: Advertisement, Branding, Social media 
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Abstract: In the present scenario teaching job is very demanding and stressful job. This study explore the various 

sources of stress and coping strategies for reducing the stress among teachers working in Private Educational 

Institutions.This study is descriptive in nature.Both Primary and secondary data can be used in this study.Primary 

data can be collected through questionnaire from533 teachers. Data was analyzed through spss 23.This study found 

that various sources of stress and various coping strategies to reducing stress among teachers. 

 

Keywords:  Coping strategies, Private Educational Institutions, stress, scenario, teachers, 
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Abstract: In this era, social media has become a necessary means of communication among people. It has influence 

over billions of people all over the world. Covid-19 has restricted people from having physical interaction with each 

other. Therefore, social platforms have come out to be of great use and value.  

In the year 2020, Covid-19 emerged to be a global crisis which affected the entire world from its root. Many 

information and rumours about the Coronavirus were rapidly spread within the hours all over the social media 

platforms. The study is descriptive and cross-sectional.  The objective of the study was to investigate the impact of 

social media in the general public and how they get information and rumours from different social media platform. 

The investigation shows that social media has been used to get necessary information like social news, health news 

and also economic news during covid-19.  Some rumours also spread during this pandemic and create panic situation 

which effects on mental and physical health of the individual.  

 

Keywords: Social media, COVID-19, Pandemic 
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COVID-19 PANDEMIC LED TO INCREASE IN CONSUMERS SOCIAL MEDIA 

MARKETING BEHAVIOURS 
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Abstract: COVID-19 Pandemic affected all over world to every sector and all aspects of life of everyone. In the 

paper discussed the focus on consumer behaviour on preventive health and impact of pandemic on decision making 

process. How the mindset of the customers has been changed towards buying the product. The consumers shifts from 

offline to online buying behaviour and it is forced by the re-evaluation of life priorties. This paper is based on 

primary data online survey via google form and analyse with the help of z-test to get result of changes in consumer 

behaviours towards social media marketing. Findings explains the rise in demand of social media marketing and 

changing consumer buying decision process since the COVID-19 Pandemic began. Suggestions are provided to help 

businesses adopt to changes in consumer's social media behaviours. 

 

Key-words-COVID-19, Consumer Behaviour, Social media, Business, Health 
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Abstract: It needs enormous self-motivation; in an outdated system fellow pupils help or provide struggle. 

Interaction with the teacher may be more effective with students – and it is easier to ask question and get an answer 

quickly, whereas in online classes is not easier than classes offered in traditional classes but there are several reason 

behind this research are online classes require more self-motivation, finding way to self-motivated and work well 

independently can hard for students who don’t work well without supervision and lack of face to face interaction and 

hand on learning can also be tough to get used for students who used to working in a classroom setting.That creative 

teaching methods, such as team-based learning, that will be compared to use of online lectures to determine if there is 

a better method of instruction that will improve student performance. Continuously modernize online resources 

related to course content may improve consistency in delivery of information &threading of content throughout a 

curriculum. We have also done a survey with UG, PG students in which we have observed that there is a 50-50 ratio 

in which students have prefer more towards in offline in technical subject further we have used statistical techniques 

(T-test) in which we have found different values which has helped in research study. 

 

Key words:- traditional classes, modernize online resource, teaching method, values. 
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SYSTEMATIC LITERATURE REVIEW, META-ANALYSIS, META-SYNTHESIS 

AND META-SEM FOR THE EMERGENCE OF WELLBEING INDUSTRY IN 

INDIA 
 

Ramani Swarna 
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Abstract: The COVID 19 has taught many lessons specially in the areas of well being of our lives and for the future 

death. With this at the background, an attempt has been made to present a systematic literature review for the well 

being of one's life and death with the relationship between the theories of consciousness and innovations in different 

sustainable products. As a result, the paper will present a systematic literature review through theoretical, thematic, 

structural, framework, definitional, model and bibliometric reviews for the concept of well-being of one's life. After 

it, there will be a discussion on the meta-analysis. This will help in to know what has been included and excluded in 

the studies and their importance. Subsequently, there will be a meta-synthetic presentation of the prior studies for the 

identified question of the research. In the end, the results of the meta-SEM will be shown for the study. Thus, one 

will be able to see the relationship between the between Well Being for Death, Theories of Consciousness and Future 

Innovations for leading a good life (and death also). 

 

Keywords: emergence future, meta-analysis, meta-SEM, theories of consciousness, well-being 
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Abstract: The history of Ayurveda is very old. India is the place where Ayurveda was born and now uses its grace 

all over the world. Ayurveda was used in India for the treatment of illness and disease. In time, the business 

environment became increasingly competitive with companies due to the intense competition in the market. Every 

ayurvedic company wants to increase market share and wants to have a higher number of customers and make more 

profit. Ayurvedic product is dominated by a number of well-known and well-known ayurvedic products in India. 

This study is proposed to make an effort to achieve consumer satisfaction, awareness, attitude and popularity of 

common ayurvedic products in Uttar Pradesh, India. 

 

Keywords: Ayurveda, buyer, satisfaction, awareness, ayurvedic products, Uttar Pradesh. 
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Abstract: For a variety of reasons, from a lack of appropriate educational materials to a lack of labs and learning 

environment, actual classrooms are regarded dull and unmotivating. Virtual reality is a technological advancement 

that has the potential to change the way people learn and teach. By providing learners with learner-centered learning 

materials, activity-based learning and experience-based learning, virtual reality as a platform has been underlined for 

overcoming such challenges and extending understanding and knowledge of what being taught in the classroom. This 

study is to look into the possibilities of virtual reality (VR) in education as a teaching tool for influencing students to 

experience and interact with learning content. The study hypothesized the relationships between classroom 

atmosphere and virtual experience, as well as the following influence of actual interaction and learning in a virtual 

environment, based on the relevant literature review. The hypotheses were tested using a within-subjects 

experimental design. The findings revealed that there is a substantial difference in the classroom atmosphere between 

actual and virtual surroundings when it comes to virtual experience. Actual interaction and learning elicited in real 

and virtual contexts, on the other hand, demonstrated no significant differences. Due to a funding constraint, this 

study was limited to using the HTC Vive as the VR headset and only evaluating one sort of experiment. This 

research contributes to the revitalization of education through the use of virtual reality by presenting important 

findings and recommendations based on the research findings. 

Key Words: Virtual Reality, Classroom experience, Learning. 
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Abstract: Social media has become some way of life for many Indians, especially women. Indian online marketing is 

estimated to grow 3.5 times to touch one 175 Million by 2020 main reason for growing preferences for online shopping 

or Social media presentation just in case number of online retailers and also the case of shopping flexibility in 

delivering increasing purchasing power this study is vital to investigate online buying pattern of an Indian woman 

supported social media influence because it is additionally focused on factors that influences females online shopping 

behaviour the study provides detailed analysis of assorted factors impacting the web purchase decision and most 

preferred eat Taylors the finding of those pepper benefits Social media influencer, social media champions online 

retailers marketing management managers policymakers and academies. The results showed that customers who use 

social media and actively use them when buying fashion products, and power helps them, for instance, gather 

information, get unbiased opinions on products, and obtain inspiration for purchases. 

    Key Words: Social media, Social media influencer, Indian working women, Buying behaviour.  
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Abstract: Customer satisfaction is a form of perception by customers. They have pre-purchase expectations before 

purchase of any product. Post – purchase product experience is the moment of truth when they actually use the 

products. While using they compare their expectations and actual experience. It the expectations are exceeded there 

is satisfaction. Marketers are very much interested in assessing and knowing the level of satisfaction for their 

products because this will impact on many aspects like repeated purchases, positive WoM communications and 

referrals. It may also result in the ultimate aspect expected by the marketer from the customer which is customer 

advocacy. This paper assesses the level of customer satisfaction among the users of motorcycles by Hero MotoCorp. 

A well-structured questionnaire was prepared with closed, open ended and 5-point scale questions. This study has 

intended to find the level of customer satisfaction, relationship between the customers’ expectation and the products’ 

performance. The sample size for this study was 250 users of motorcycles by Hero MotoCorp. The study is a 

descriptive study. After data collection process the analysis part was undertaken with the help of simple percentage 

analysis and statistical tools like Friedman test, Mann-Whitney U test were used to test the hypotheses. Analysis was 

done using SPSS software. Significant findings of this study are, there is a significant difference in the various 

parameters that influence the level of customer satisfaction. The factors determining the level of satisfaction was 

different based on gender of the respondents. The significant factors determining the level of satisfaction are 

durability of the vehicles, after – sale service support and the experience with dealers at the time of purchase. 

 

Keywords: Customer Satisfaction, Motorcycles, Hero MotoCorp, Factors influencing satisfaction 
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Abstract: Digital Advertising is promotional material delivered to a target audience through digital platforms like 

social media, email, search engines, etc. The rapid and widespread expansion usage of internet and social media 

changed the way of advertising and today the digital advertising plays a very important role to influence the behavior 

of consumers and also digital advertising is helpful for both the seller and buyer for communicating more effectively. 

The purchasing decision of any consumer can be affected by the digital advertising by providing more and more 

information to them regarding the product. 

 

Keywords- Digital Advertising, Consumer Behavior, Decision Making, Social Media, Technology Benefits 
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Abstract: This research paper focuses on the impact the perceived value of reward systems on employee 

performance at a large scale garment manufacturing unit.  One of the prime factors which would boost the level of 

performance of employees and the increase the level of job satisfaction is the type of rewards given for the 

employees. So a robust system for rewarding the employees should be established in an organization to ensure 

motivation of employees. Literature review done for this study revealed the importance of the rewards given in 

increasing the level of motivation. By rewarding the employees who perform reinforcement of performance as well 

as level of motivation can be increased. These Rewards and Recognition (R&R) systems are instrumental in 

motivating the employees to perform better thereby resulting in increased organizational productivity. Through 

recognition programs the management of an organization can clearly communicate to the workforce the significant 

role of employees’ contribution to organization’s overall success of the organization. Recognition programs also 

appeal emotionally to the employees and can result in increased self-efficacy. This research has mainly concentrated 

on the shop floor level workers who are the integral part of a manufacturing unit. It has analyzed the type of rewards 

workers prefer and their satisfaction level R&R system established in the organization. The significant findings are; 

majority workers prefer Monetary rewards rather than the non-monetary rewards. Regarding the research on 

genuineness of nominations system of rewards, percentage of workers who neither feel it is genuine nor illegitimate 

is comparatively high. This means considerable number of workers don’t feel that the nominations for the rewards 

are not made genuinely, though the majority workers accept it is genuine. Through Mann - Whitney test, it was 

observed that all workers irrespective of the gender is being periodically rewarded. motivated through team lunch, 

feels supervisor cares as a team member, and need Leaders guidance for better performance and feels being 

motivated through R&R is important for them to perform better, though it is female dominated workplace. 

 

Keywords: Rewards, Recognition, Motivation, Garment, Shop Floor Employees 
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Abstract: In this modern era, our country has turned the techniques of gaining the knowledge by establishing a 

pattern of E-learning. As pandemic hit the various countries, it changes the entire education system of India. It raises 

India into the field of Digital Economy which has cross borders and accelerates the economic growth of the country. 

It is encouraging the Indians to raise their standards and keep on going with the developing countries. It is aiding 

India to make a mark on the global market. “Digital India” is an initiative by the Government of India in driving the 

nation towards Digital Economy while eventually COVID-19 has given us an opportunity to turn and develop 

education digitally and provide relief to the future of students as well as build our economy. 

 

Keywords: Digital Economy; COVID 19; economy; students; E-learning. 
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Abstract: A perceived fit between the product and the cause seems to play a crucial role as this positively  influence 

both the reliability of the campaign and the attitude towards brand, and that is why  cause related marketing is 

becoming one of the strongest tools for promotion. The purpose of  this paper is to study how different brands use 

cause marketing as a promotional tool to capture  customer’s attention and the factors that influences consumer 

purchases toward the cause.  

Research Methodology: - To achieve this, this paper will use the descriptive research design  and data will be 

collected through primary and secondary sources.   

 

Keywords:  cause marketing, brand awareness, promotion, perceived value, social cause,  social media, customer 
relationship management, consumer behaviour   
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Abstract: This research is all about how women are facing difficulties to do job in corporate sector or corporate 

world and what measures will take place in future to reduced or overcome all the issues within the organization only. 

According to research there are some basic issues are their related to the safety, and harassment with the women who 

are working in the corporate sector, sometimes women are whiling to do the job in corporate sector due the above 

issues they are not doing 51.4% women are agreed that fell unsafe in the organization.  And on the other side 40.7% 

women are agreed that they are not getting any kind of the appreciation while perform their activity in the 

organization. 

And   73.6% women are agreed there is an inequality is present in the organization. Now it is a high time that 

government should make strict rules and regulation related to the safety of the women how are working in the 

corporate sector. 

 

Keywords: Working women, Corporate sector, Challenges and issues 
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INDIAN MICRO, SMALL AND MEDIUM ENTERPRISES (MSME) POLICY 

CHANGES DURING COVID CRISIS: MARKETING IMPLICATIONS AND WAY 

FORWARD 
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Purpose: Micro, Small and Medium Enterprises (MSME) have been deeply impacted by the latest Corona Virus 

Pandemic. Due to the lockdown conditions the basic existence of numerous MSMEs are at stake. In order to tide over 

the current crisis, government is providing help through funding and other needful support to these MSMEs. Purpose 

of this paper is to analyze the various Micro, Small and Medium Enterprises (MSME) policy announced and the 

impact of these policies on MSMEs in current Corona Virus Pandemic scenario. 

 

Design/methodology/approach: Secondary research was used to develop this research paper. Various key words 

which were directly or indirectly related to the research topic was searched though Google and other search engines 

to get relevant information related to the topic. Data available in public domain was considered Data validity and 

relevance was validated from multiple sources and only those data which were relevant and to the topic of interest 

was considered in the current research paper. Data checks were performed to include reliable and authentic data from 

various government sources and leading organization was used. However, data limitation does exist which are 

commonly found while conducting secondary research. Given the current dynamic situation, the data provided is 

considered current.  The views and opinions expressed are from the author and have no relations to the organization 

the authors are associated with. Data used in the study was collected from freely available public domain using 

secondary research and have been referenced appropriately. 

 

Findings: The COVID -19 pandemic has deeply impacted all the sectors of the Indian economy with MSMEs being 

the worst affected. MSME is considered as the growth engine of the nation and this sector contributes forty five 

percent of India’s total manufacturing output and also employing close to 11 crore people. MSMEs also contribute 

towards Indian export and are currently contributing 40 percent of India’s exports and also make almost 30 percent 

contributions towards national GDP. Due to lockdown and stoppage of economic activities it has triggered a panic 

among the MSMEs staring at a bleak future. Realising the seriousness of the situation, Union Finance Minister 

Nirmala Sitharaman announced a set of stimulus package amounting to nearly rupees 5.94 trillion rupees to provide 

relief to various sectors of the Indian economy including MSMEs. These measures were a part of a big umbrella of 

economic package announced by Prime Minister Narendra Modi. Total package was whopping 20 trillion rupees 

under scheme called “Atmanirbhar Bharat” package which means “Self Reliance”. Union Finance Minister Nirmala 

Sitharaman also announced stimulus package where out of the total 15 measures announced, 7 measures were 

directly focussed on MSMEs only. Rest measures had indirect impact on the MSMEs. Some of these measures 

included the game changer re defining the MSMEs which was due for long time. Key measures introduced like 

subordinate debts, clearing of government dues, change in MSMEs definition, credit guarantees and creation of fund 

of funds would provide the needful cushion to stop de growth and escape from closure. 

 

Originality/Value: This paper provides an insight about the various MSME policy changes and its impact on the 

Indian MSME sectors.  Also, this paper provides the current MSME landscape and how the current MSME eco 

system can change due to the revision in the MSME policies of India. 

 

Key words: MSME, COVID 19, India MSME Policy, MSME Policy, MSME changes, India MSME 

 

Research limitations: Current corona pandemic scenario is very dynamic and there are multiple changes and forces 

which are sweeping across due to various actions performed by government and nongovernment organizations 

impacting from local to global level. It is expected that the new data which get generated may make current data 

provided in this research old. The data provided in this research is current till the time of submission. 
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Abstract: COVID-19 pandemic resulted in various changes in organizational processes and working mechanisms. 

Considering the constraints and new scenario, organizations are implementing techniques like blended 

learning/training, for enhancing work efficiency of managers. Blended learning amalgamates traditional learning 

methodology with the technologically enhanced online learning methodology. Organizations are utilizing blended 

learning approach for training managers to enhance their effectiveness. For the present comparative research study, 

Banking Sector and Information Technology (IT) Sector managers were selected. The research work is an attempt to 

compare effect of experience of Banking Sector and Information Technology (IT) Sector managers on Managerial 

Effectiveness and its three factors (Functional, Personal and Interpersonal Effectiveness Factors) with special 

reference to Blended Learning/Training Approach. The study showed that Banking Sector managers having 

experience less than or equal to five years were found to be more effective than IT Sector managers with reference to 

Blended Learning/Training Approach. 

 

Keywords: Blended Learning, Banking Sector, Blended Training, Information Technology Sector, Managerial 

Effectiveness. 
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Abstract: Every industry has been affected by the global impact of pandemic COVID 19. This has had a negative 

effect on India's education system, as well as the global education sector. The economic impact of pandemic COVID 

on India and the rest of the world are devastating. In India, over 32 crore students have ceased to attend classes, and 

all educational activities was stopped with an immediate effect. To overcome the fear of a pandemic, the education 

sector has taken a unique approach to surviving crises by digitising the obstacles. This paper discusses some of the 

steps taken by the Indian government to ensure that all citizens have access to quality education.  

 

Keywords: Covid-19, Pandemic, Higher Education, India, Management Studies. 
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Abstract: Customer satisfaction is one of the most important indicators of consumer purchase intentions and loyalty. 

This has been necessitated by the stiff competition in the market. consumer on the other hand want their best for the 

value they have given. This comparative study enables to understand the level of satisfaction with branded home 

appliances and  the quality of the product. It is also considered as the research gap and the difference which lies 

between the branded home appliances and according to the quality of the product. The study also shows the level of 

consumer satisfaction of the products. customer usually search for the information before going for a purchase, they 

also want to know about the uniqueness of the brand. The study was undergone with the primary data collected from 

100 respondent. 

 

Keywords: Branded products, Brand loyalty, Consumer satisfaction, Durable products, Quality. 
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Abstract: Food is necessary for the survival of human being and now a days people can order food from online food 

delivery apps. In the sector of digital commerce food delivery services experiences a big change and grow rapidly.  

The purpose of this study is to evaluate the satisfaction level of the customers towards online food ordering portals 

and to grab the maximum number of customers. The targeted 300respondants and we use census procedure to select 

the sample. The study used questionnaires to collect the data for the research. The study shows that the custo ers 

mostly prefer zomato as compared to other brands and mostly of them lies between the age group of 18-23. It also 

shows that customers are satisfied with the security of app and approximately they spend more the ₹ 200 on ordering 

food. Customers share their online food ordering experience.  

 

Keyword: Brand Promotion Strategy, Customer Satisfaction, Food Delivery Apps, Zomato, Swiggy 
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AN ANALYSIS OF RETAIL CONSUMER BEHAVIOUR TOWARDS ONLINE 
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 Abstract: Retail consumers all over the world have adjusted and modified their buying behaviour since 2020. 

Ongoing pandemic has influenced consumer behaviour and their shopping habits. Consumers are scared to visit 

physical stores and try to find out possible alternatives to buy groceries and essential items to satisfy their needs. 

Besides preferring home delivery and buying from local Kirana stores, consumers started shopping online too. 

Beside regular online shoppers, a good number of consumers have shifted towards online shopping   who liked to 

buy from departmental stores, supermarkets or malls earlier. This research aimed to understand consumers’ intention 

towards continuation of online grocery and essential items shopping after pandemic. A survey has been conducted to 

identify and rank factors considered by Indian urban consumers for taking decisions for online shopping during the 

post Covid period. Expected results will help retailers to categorise consumers based on their preference for future 

business plans. 
 

Keywords: Consumer Behaviour, Online Shopping, Post Pandemic, Physical Stores 
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Abstract: Facebook has captured a significant amount of the social media market through its distinctive features, and 

most of the users are youth like college students. People spent a lot of their Time Time on Facebook, either for 

Business, Entertainment, or Pleasure. This research focuses on few significant aspects of a user experience, for 

example, how much they use Facebook, for what purpose they use it, Is the Time spent on Facebook worth it, what 

type of effects using Facebook for long hours can occur, How Facebook is transforming the lives of youth in today's 

time. The central focus of this research was to identify the impacts Facebook is having on the youth and how it is 

changing their behavior. 

 

Keywords: Facebook, Effects, Transformation, Youth, User Experience 
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Abstract: Consumer behaviour (CB) is highly influenced when any market investor promotes their products 

through different media outlets. The ad throughout the media has a unique design that involves customers in a 

different practice. Digital inclusion has prompted changes in buyer media practices. Therefore, a more profound 

comprehension of promotions on various media stages and the impact on CB should be assembled. Advertising 

efforts are targeted at the consumer and are in control of everything available to the public. Spending in India is 

expected to improve by 12.5% in 2018 from 9.6% last year. Present research focuses on a variety of ad factors that 

affect the performance of each purchase. The people interviewed in this study were college students. It is a well-

known fact that the youth of our country are the biggest buyers of smart phones. The conclusion of this study is 

based on key data collected from students of various colleges in Delhi NCR. 

 

Keywords: Consumer, Buying behaviour, Advertising, Purchases, Viral Marketing. 
 

 

 

 

VOCAL FOR LOCAL- A CONSUMER PERSPECTIVE IN APPAREL INDUSTRY 

FOR DELHI NCR 
 
1
Dr. Puja Roshani 

2
Sakshi Pal 

3
Shaurya Sharma 

4
Shikha Verma 

5
Shikher Shrama 

6
Shivam Bhardwaj 

123456KIET School of Management, KIET Group of Institutions, Ghaziabad 

Abstract: India is one of the quickly rising country and its growth and rise influence the whole world. Lots of 

Innovations take place within the country and the growth of their businesses makes a very healthy competition in the 

global market after globalization and liberalization. Importing-exporting policies and support of government for 

national businesses bring a great impact on any country's economy. But no one expects such a pandemic in the world 

at this time. Covid came into the world and drastically change the calculations of the economy of almost every 

country in the world. In this time, the Indian government takes various steps to support citizens in their living and 

provide lots of relaxation in taxes and other commodities also. Prime Minister comes forward at that crucial time and 

appeals to citizens of a country to come together for supporting the local small businesses of the country. Under this 

campaign, PM appeals from citizens, "Be Indian and Buy Indian". 

 In the pandemic covid-19, the secondary sector of the country hits drastically and almost every production industry 

suffers from a great loss. The apparel industry also suffers from heavy losses. People stay in their homes and usually 

remain in casuals during the lockdown. But as the situation will come back to its normal then the campaign vocal for 

local may influence the preference of people for clothing industry also. People usually see branded clothing as a 

status symbol. Due to this perception, only some big brands cover maximum market share in terms of sales and 

profits. But this discrimination is harmful to society. That's the reason PM Narendra Modi come forward to support 

such small businesses. In the last few years, “Khaddi” also appeals to peoples to buy them and help in keeping the 

country's currency within the country.  
 

Keywords:  Vocal, Local, Consumer, Perspective, Apparel Industry 
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Abstract: Developing, supporting, and encouraging undergraduate research is a time intensive and sometimes 

expensive undertaking.  However, research has repeatedly shown that undergraduate research adds real value to 

students’ educational experiences.  For example, Lopatto (2006) reports that undergraduate research increases self-

confidence, discipline interests, ability to overcome obstacles and overall sense of accomplishment.  But how can we 

maximize the efficiency of our undergraduate research efforts understanding the barriers of time, money, and student 

motivation? 

One way we have been successful in our efforts has been the creation of a Student Affinity Group Think Tank.  

According to Gates et al. (2013), students who work in affinity groups gain domain expertise, skills sharing, and 

problem-solving skills.   

In our Think Tank model, students work on separate projects with a common theme.  This year’s theme is 

focused on Emotional Intelligence for business management and professional development.  In this presentation, 

students will discuss their standalone research projects for clients including a Regional Hospital, a National 

Academic Pharmacy Honor Society, and a recognized leader in Parks and Recreation professional development.  

The observed benefits of the Student Affinity Group Think Tank have included: 

1) Synergistic Outcomes: Student have the common theme of Emotional Intelligence to share their 

research experiences.  This common theme has encouraged students to compare and contrast 

management and professional development trends across industries that are of specific interest to the 

students. 

2) Affinity Focus:  Students have all found industries that they are genuinely interested in studying.  

Instead of a faculty member trying to manage four completely different projects, the shared focus allows 

for student peer mentorship. 

3) Skills Sharing: Our Think Tank includes some students with advanced skills in literature writing, some 

with a passion for PowerPoint and presentation, some with leading professional development 

experience, and some with real-world Podcast experiences.  The skill sharing among the students means 

that faculty spend very little time teaching research or communication skills and spend more time as the 

team’s guides on the side.  

4) Exponential Motivation:  Team meetings are fun, exciting, and empowering. Students report that 

meeting days are the highlight of their week.  The energy the students and faculty mentors bring to the 

meetings results in high impact learning. 

Creating a Student Affinity Group Think Tank has greatly improved the efficiency of our undergraduate research 

initiatives.  We project that by June 2022 our team will have produced 5 articles that will be published in discipline 

specific peer-reviewed journals.  Our students will also have presented their findings at local, state, national, and 

international conferences. The Think Tank model has enabled us to create better outcomes with less funding and 

time.  It has also led us to create our most motivated and satisfied student team.   

In the future, we hope to extend this model into classroom experiences.  Our core four Think Tank members 

will also serve as student mentors in fall undergraduate business classes where they will share their experiences and 

help coach business class students to conduct classroom research around the theme of Emotional Intelligence for 

business management and professional development. 
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Abstract: As the world and the marketplace continue to navigate the impacts of COVID-19, business faculty are 

being forced to reexamine the tools and training their students need to compete in the twenty-first century and 

beyond.  This presentation will overview the various definitions of interpretations of Emotional Intelligence (EI) and 

will explore students’ understanding of emotional intelligence and its importance in the field of business.  

Additionally, strategies will be discussed for faculty members to embed EI development into existing business 

curriculum. 
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Abstract: Covid-19 has made drastic changes in restaurant industry, to adhere the canon of social distancing, large 

number of population started ordering food from a huge range of restaurants, online food delivery mobile 

applications. There are large number of restaurants which are delivering online services at reasonable prices with best 

offers. Present research paper studies factors that lead to rise in online food ordering system like service quality, 

good hygiene, payment options, delivery charges, etc. Chi-square test is done to know the significance of various 

factors on consumer perception towards food apps in Ghaziabad. The results show that the people of Ghaziabad are 

very much fond of using food delivery apps twice or thrice a week, mostly preferred Zomato followed by Swiggy. 

People of 18-25 age group are the main consumers. Unmarried people, working couples found these food apps very 

easy to use and convenient specially with payment option of  UPI and cash on delivery. 

 

Keywords: Food apps; Service quality, Demographic factors, Payment options.  
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Abstract: As the world and the marketplace continue to navigate the impacts of COVID-19, business faculty are 

being forced to reexamine the tools and training their students need to compete in the twenty-first century and 

beyond.  This presentation will overview the various definitions of interpretations of Emotional Intelligence (EI) and 

will explore students’ understanding of emotional intelligence and its importance in the field of business.  

Additionally, strategies will be discussed for faculty members to embed EI development into existing business 

curriculum. 
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Abstract: There is a very little studies on the situation and impact of COVID-19 on school teachers’ life. So, our 

focus is on the school teachers of Meerut Region. During this COVID-19 phase the life of school teachers became 

very challenging. In this study we are trying to identifying various problems which the school teachers faced. This 

study is based on both the primary and secondary data. We used structured questionnaire for data collection and also 

used secondary data for reviewing the literature. Our sample size was 200 teachers from various schools of Meerut 

Region. The study found that how school teachers accept various challenges and upgrade their skill to overcome 

form various difficulties. This study helps in understanding the efforts of school teachers and how they effectively 

they deliver the things to the children in shaping our country.  

 

Key word: Online Learning, COVID-19, Emerging Challenges, School Teachers life. 
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Abstract: Meeting and working with international students can be an amazing learning experience for domestic 

students.  For many rural Oklahoma college graduates, their international student classmates are their first experience 

with global cultures.  In this session, Oklahoma students will interview students from India about their experiences of 

attending college at Southwestern Oklahoma State University. The interview will include a conversation about the 

importance of emotional intelligence as it relates to understanding cultural differences, building a social network, and 

increasing knowledge transfer.   

According to Gabel et al. (2005), emotional intelligence and social skills are a significant predictor of 

internationals’ adjustment in their host country. Most internationals who study abroad receive training on how to 

interact with the culture of their host country.  However, domestic students could also benefit from more structured 

programming that promotes cultural awareness and interaction with their international student classmates (Rose-

Redwood 2010).  Specifically, business students would benefit from professional development training on how to 

increase their emotional and cultural intelligence. 

In this round table discussion, students will explore the themes of emotional intelligence as it relates to 

improving international relationships on university campuses with the end goal of improving American and 

international students’ emotional and cultural intelligences.  

 

Topics of conversation will include: 

1) Benefits of Building Relationships: Students will discuss why it is useful for American and International 

students to actively engage in meaningful dialogues. 

2) Barriers to Building Relationships: Students will share their personal experiences with unsuccessful 

interactions and propose action steps to promote better communications. 

3) Plans for Improving Emotional Intelligence and Cultural Intelligence:  Students will propose ideas for 

programming, which will reinforce and promote successful relationship-building between international 

and domestic students. 

 

This roundtable discussion is a first step in developing a professional development experience for 

undergraduate business students with the end goal of improving emotional and cultural intelligences needed to 

promote relationship building experience for domestic and international students.   
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Abstract:  Emotional Intelligence (EI) has been used consistently in healthcare settings such as nursing, psychiatry, 

and medicine to improve outcomes in patients and reduce compassion fatigue amongst providers. However, the use 

of EI in pharmacy is relatively new, and only within the past two decades have its findings been reinforced amongst 

pharmacists through training and education. This presentation will take the practices applied to other healthcare 

professions, in addition to emerging research within pharmaceutical settings, to communicate the need of EI 

employment for pharmacists in both the personal and professional aspects. 
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Abstract: Cryptocurrency is a form of digital currency which is created and managed through the means of advanced 

and thoroughly encrypted techniques. Cryptocurrency launched up at the sky when Bitcoin was created in the year 

2009. The world we live in today is vastly different than the world which was in 2009. We now know what crypto 

currency is and what are the possible uses or even misuses of it. Our topic “Is Cryptocurrency the Future World 

Currency” is one of the major questions which we have nowadays. With this research paper we try to accomplish the 

herculean task to predict and know what the future of cryptocurrency in the world and specially in India is. 

To those who do not know what cryptocurrency is, cryptocurrency is a form of digital money which is decentralized 

and uniform across the world. We all must have heard of Bitcoin, Ethereum, Litecoin, etc., these all are some or the 

other part of cryptocurrency. 

Our problem statement is, will cryptocurrency take over the world currency. This is a major question that we have 

put up in front of you. to answer this and to solve this problem we have prepared this research and work thoroughly 

upon the topic to try to find out the answer of what lies ahead. 

The answers that we might find if legality and knowledge of cryptocurrency affects its investment, how drastic of a 

change external forces levy on the investment, the most trusted digital coin, and its future. 

 

Key words: Cryptocurrency, Digital currency, Bitcoin, Ethereum, Litecoin, Dogecoin, digital coin, digital money, 

virtual money, future money, World Currency 



 

6th Online International Conference on “Advancing Management 
Innovation Engagement and Impact in the post COVID era”  

6th August, 2021 
Abstract Book 

 

ISBN: 978-81-953535-9-0 65 

MANAGING EMOTIONAL INTELLIGENCE IN OUTDOOR EDUCATION & 

LEADERSHIP DURING THE AGE OF COVID-19 
 

Brittan Jenks 
Southwestern Oklahoma State University (SWOSU), USA 

 

Abstract: In the wake of the COVID-19 pandemic, society has gained a passion for nature and it has once again 

become the new norm to host gatherings and celebrations outdoors. As a result of this natural migration, future park 

rangers are now having to prepare for a career that has seemingly exploded in popularity overnight. The purpose of 

this study is to explore the understanding and utilization of emotional intelligence in parks & recreation students and 

the importance it holds amid the intensification of park visitations and preservation as COVID-19 continues to limit 

other social venues and increases nature tourism. This study describes an outdoor activity in which students’ ability 

to model assigned emotions and to interpret the emotions of their peers were examined. After the activity, students 

were invited to reflect upon their experiences. Researchers identified three themes including the barriers to emotional 

intelligence arising from the increase of participants in the activity, the utilization of masks in the era of COVID-19 

and the importance of EI in the nature tourism sector. Additional research is needed to explore the long-term impact 

of EI application in both classrooms and in the workplace. 
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Abstract: 

Aim/ Purpose: In recent years, the Indian consumer’s pattern of spending and their earnings has changed. Various 

factors are bringing changes in the buying behaviour of the present-day consumer, which include: urbanization, 

changing lifestyle, increased consumer awareness, rising disposable income, changing demographics, penetration of 

social media and internet, and the current pandemic. Consumer behaviour is a complex, dynamic and multi-

dimensional process. The purpose of this paper is to focus on the various parameters affecting consumers' buying 

behaviour in the new normal (after lockdown). 

Research Methods: The data is collected from both primary and secondary sources. This study was conducted on 

millennial by Judgement sampling method in which a questionnaire containing a set of 14 questions is circulated to 

analyse the change in the apparel buying pattern of the consumer in new normal with the help of Excel & SPSS. 

Secondary data has been collected from various sources that were relevant to our study. 

Key Findings: In this research, we studied the change in millennial buying behaviour and perception of consumer 

mind-set regarding apparel. We determined the relationship between average income and average expenditure on 

apparel and compared the changes in Online and Offline buying patterns of millennial due to this pandemic. 

Implications: This study will help us to give better recommendations to different organizations and apparel brands 

that how different factors like; disposable income, digitalization, expenditure, preference are affecting the consumer 

buying behaviour of apparel in this new normal for their fortune. 

 

Keywords: consumer, buying behaviour, millenial 
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Compassion fatigue impacts healthcare workers every day due to the overwhelming and often stressful nature of their 

jobs. The COVID-19 pandemic has increased the already high level of stress that healthcare workers and students 

experience. Using emotional intelligence (EI) in the workplace and in schools may help reduce the effects of 

compassion fatigue and prevent compassion fatigue from being a permanent obstacle in the lives of healthcare 

employees. Many educational institutions focused on healthcare have implemented professional development courses 

that help their students build EI skills early in their studies, and many have been successful in doing so. This 

presentation will establish the meaning of EI, and it will focus on how compassion fatigue affects nurses, doctors, 

and other healthcare employees. It will also cover how professional development has been implemented in many 

universities and the importance of incorporating EI in institutions, whether universities or hospitals.  
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Abstract: Consumer perception is a measure of consumer approach to products, services or brands. Though it has 

always been smart to keep the consumer happy, but consumer perception has become popular with the total quality 

movement in 1980. Consumer perception is a word, which shows how to meet the needs of a customer, or the way to 

overcome customer expectations. This study is primarily focused on understanding the level of consumer perception 

of Airtel broadband in Ghaziabad. In order to understand the level of customer preference in relation to Broadband 

connection and to provide better services to its customers, the results of this stock can be utilized by Airtel to 

increase their market share and brand image. This letter also attempts to understand the brand awareness, competitive 

power of the company and the problems faced by the customer, which helps the company to take appropriate 

measures to solve the problems. Ghaziabad city's 200 consumers have been targeted to understand and understand 

the perception of consumers towards Airtel broadband services. 

 

Keywords: consumer perception, consumer preference, telecommunications. 
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Abstract: The whole nation was taken aback on 8t h Nov’2016 when Prime Minister Narendra Modi announced that 

currencies of Rs. 500 & 1000 will be illegal with immediate effect from midnight. However, the lower denomination 

–Rs 10, Rs 20, Rs 50, Rs 100 and coins –will be valid. He further announced that new notes of Rs 500 and Rs 2,000 

would shortly. Thus, giving millions of Indians a panic attack. This was a major turnover for Indian economy. Big & 

small all the industries were affected. 

This study takes a fresh approach towards by proposing an evidence based framework considering the impact of 

demonetization on small scale industries of India. The research was conducted using a questionnaire and survey in 

different markets of Delhi. The final report puts light on positive as well as negative impact of this financial move of 

the government by giving the depth of money crunch on market.  

Demonetization is an economic term which is used to mean the 'scrapping' of old currency notes and stripping them 

off their status of legal tender, usually when a new currency note or currency is being introduced in the economy of 

the country. This is a standard practice followed by all major economies of the world for different reasons. For 

instance, when the 'Euro' was introduced as the common currency of the European Union, the participating countries 

had effectively followed a 'demonetization' drive of their respective currencies by fixing exchange rates for the old 

currency to the newly introduced Euro. Indian Rupee has been demonetized various times as well. The Rs. 10,000 

notes were demonetized once in January 1946 and then again in January 1978. Recently, the Rs. 500 and Rs. 1000 

notes were demonetized in a surprise move on November 8, 2016. The recent scrapping of Indian 500 and 1000 

rupee currency notes has sent the entire country in a whirlpool of confusion. The country may be happy about the 

initiative or upset with the move, but the word 'demonetization' has recently become the trend. We bring to you the 

basic understanding of what the word means, when and how the demonetization of Indian Currency was brought into 

effect and why it is good or bad. 
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Abstract: The present on going pandemic caused due to Covid-19, gave the organization’s, their employers and 

employees a new perspective to look at their work. This pandemic forced everyone to shift from traditional working 

style to new style i.e., work from home. This changed was welcomed by some and some opposed to this new normal. 

The paper highlights issues and challenges faced by the people in this new working style of work from home. Some 

people were happy as they could stay with their families while some felt they were over- burdened with this style of 

working. The research is based on the secondary data and also talks about the future implications. 

 

Keywords: Covid-19, Challenges, Dual life Balance, Work from Home (WFH) 
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Abstract: Along with global health crisis, Covid-19 poses an economic threat as well. Owing to the current scenario 

and as per government guidelines, several organisations shifted their work from office to the comfort of their homes. 

As is with every coin, situations also have some positive and negatives as well. Though Work from the comfort of 

our homes might sound appealing but in the absence of dichotomy between work professionalism and home, it could 

pose some problems too. Difficulties that may confront us, while bringing our work to home, may include limited 

social interaction, isolation, anxiety, and lack of pride in doing work, self-depreciation and even depression. Presence 

of children, leisure space and, lack of team effort may contribute towards unwillingness to work from homes. A 

person comes his/her home to relax after work but, a very important and genuine question that confronts us is that, 

Where do one go to relax if he/she is working from home?’ This new ‘normal' of working from our homes has put 

many working professionals,  mostly women, in a position of imbalance where they’re not able to maintain balance 

between professional and personal lives. In WFH condition, there is a very thin line that separates work and personal 

place which causes mental stress in the people indulging in it. Discussing the phenomenon of impacts that work from 

home infrastructure poses, due to present covid conditions, this paper concludes with the fact that work from home 

has altered human lifestyle so much so that it ultimately leads to disturbed social lifestyle, including stress and 

depression and change in our social culture in general.  

 

Keywords: WFH, Mental condition, stress, personality skills, social aspects. 
 

 

 

 

 

 

MACROECONOMIC VARIABLES IMPACT ON STOCK MARKET IN INDIA 

WITH REFERENCE TO GOLD AND DOLLAR PRICES 
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Abstract: Research was carried out to understand the impact on exchange indexes of gold prices and dollar prices. 

Secondary data were gathered over 5 years, from 2015 to 2020, for the purposes of studying. The starting and closing 

price average was taken into consideration. A multiple regression with the aid of statistical software SPSS was 

applied to data analysis. Dollar and gold prices have been determined to have a favourable impact on the stock 

market indexes. 
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Abstract: The world suffered due to the pandemic that hit back in 2019. Covid-19 created the situation of stress and 

fear all around the world. The scientists studied and found the vaccine of Covid-19. This project shows the study of 

myths about the covid 19 vaccines.  This paper explores the effect of rumours about the Covid-19 vaccine on the 

mindset of individuals. A questionnaire consisting of 10 questions was floated in a single city i.e Ghaziabad and with 

200 responses, it could be said that rumours played an important role due to which people didn’t get the courage to 

get vaccinated.  
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Abstract: This study explores the "Effectiveness of social media in finding/ providing leads for covid-19 

emergency" was taken by the Students, Youth and people living in Delhi NCR region affected and face the covid-19 

situation who were categorised according to their destinations and income data analysis was collected from 150 

respondent. It is used for the thematic analysis of qualitative data. It is essential to distribute the correct information 

through correct social media platforms channel to ensure people save safely. Data analysis 240 survey responses 

collected from social media followers of government accounts. It is to verify that every news and information 

through the government resources as social media is a good platform of used in a constructive manner and worst if 

used destructively. 
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Abstract:  

Outcome based education (OBE) gives us the process to measure the learning’s in terms of knowledge, behavior, 

skills & attitude of any student during their period of study for any particular program i.e. engineering, management 

or medical sciences. The measurement of learning’s is done by measuring outcomes with the help of different 

methods given by national board of accreditation (NBA) in India as per Washington accord. We can measure the 

learning outcomes (Program Outcomes) (POs) with the help of methods suggested by NBA. POs include all the 

components of learning which contributes during student’s course (Degree) of study. POs are calculated by Direct & 

Indirect methods. Direct methods deals with the all type of assessment related to examinations internal & external 

both. For calculating the attainment of direct methods we have to calculate the attainment of the entire courses 

(Subjects), which are calculated with the help of course outcomes (COs). Course Outcomes (COs) indicates the 

learning’s from particular subject. COs for each subject are decided by taking into consideration the components of 

bloom’s taxonomy. Indirect methods deals with all type of assessments related to different surveys from 

stakeholders. With the help of these surveys we can assess the needs of student’s, alumni’s, parent’s, society, 

industry. Assessment of these surveys contributes in overall attainment of any student during his period of study. 
 

Keywords: Attainment, Outcome Base Education, Course Outcome, Vision, Mission, Program Education Objective, 
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Abstract: According to reports, the COVID-19 outbreak first broke out on December 31, 2019 and was classified as 

a” pandemic category” by the World Health Organization. It has spread to almost every country and caused health 

emergencies. This is a serious situation for general human being and has become a real danger to the world. In order 

to fight and prevent the spread of the disease, everyone should be educated and aware about the rapidly spreading of 

this disease. In the process of achieving this level, a COVID-19 tracker has been developed to provide an important 

logical part of the latest state of the disease and related knowledge.  

It means the delivery of experience through different direct and compact information perceptions supported by 

powerful measurable institutions and reliable information sources. The goal is to use Tableau and Python software to 

visualize information related to COVID-19, such as the number of confirmed cases, the number of deaths, the 

number of vaccinations, GDP and unemployment rates, strict indicators, and educational effects etc. This article is 

composed of different parts such as introduction, methodology, results finally the conclusion and future scope. 
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Abstract: The primary purpose of the research PMKVY scheme successor or not so we are scrutinize the existing 

skill development and other employment generating course that are run by the government and evaluate their 

effectiveness. Government has taken lots of initiative to provide employment to the young people of the country and 

increase their employability. 

However the schemes don’t appear to the helping majority of the unemployed people and only a limited categories 

(strata) is benefiting from it. Initiatives like- “Make in INDIA”’ skill India and PMKVY, were started with an aim to 

provide and methodology is not able to target the right audience. Labour force contribution has drop to 51.93% in 

Dec 2018. Most of the people are who are unemployment are not even graduates or post graduates. So existing 

training programs are proving to be ineffective and incompetent for majority of Job seekers. According CMIE report, 

present of unemployment in India as on February 2019 is 7.2%. it is highest in last 2 years. 

So, this paper aims at scrutinizing the current programs/ schemes run by the government analyse the factors 

responsible for growing unemployment despite all such program and then identify /come up with, workable effective 

solution. 

 

 

 

 




